Program Overview

Program: PHOTOGRAPHY

Does this program have a Yes
CTE component?

Academic Year: 2017/2018

Review Period: 6 Year

A. Description and Goals

1. Describe the program and/or service area under review and how the program supports the
mission of Santa Monica College.

The Photography Program at Santa Monica College is one of the finest commercial photography
programs offered at a publicly-funded institution in America, on a level with the best of the
private collegiate photography programs. On average, about 1000 students are enrolled in
photography courses during each of the fall and spring semesters.

The program has strong ties to the Photojournalism, Theatre, and Art Departments on the main
SMC campus, as well as the Graphic Design program at CMD. The program, through a variety
of well-attended extracurricular photographic activities, has created a robust sense of community
among its students, faculty and staff.

2. ldentify the overarching goal(s) or charge/responsibilities of the program or service area. If
appropriate, include ensuring/monitoring compliance with state, federal or other mandates.

The first part of the two-fold mission of the Photography Program at Santa Monica College is
that of providing opportunities to the general student population to develop knowledge of, and
facility in, the basic skills of making photographs, as well as an appreciation of the history of this
art form and insight into the visual strategies employed by photographers to communicate and to
evoke responses. The second, career technical education part of our mission is that of providing
ongoing students a rich and comprehensive preparatory curriculum to ready them for a variety of
careers in commercial and editorial photography and professional support services by means of
high-level instruction employing state-of-the-art techniques in up-to-date studios, darkrooms and
digital labs outfitted with latest generation hardware and software.

The Photography Program at Santa Monica College provides instruction in basic picture making
and interpretation in Photo 1, Photo 2, Photo 5 and Photo 52 (History Of Photography) to the
general college community as UC and/or CSU transferable courses. Beyond these introductory
courses—what might be considered the liberal arts component of the program—the career
technical portion, comprised of the majority courses, offers intensive study and practice in
commercial and editorial studio and location photography, digital image capture and
manipulation, digital asset management, color and black-and-white printing, basic motion
capture, editing and visual narrative, photographic business practices, and professional portfolio
development, including the development of promotional materials for the emerging professional
photographer, culminating in an Associate of Arts degree or an Occupational Certificate. The
program also oversees a robust internship program. In addition, the program also serves
informally as a placement resource for students seeking jobs within the photographic community
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while they are enrolled in the program and following completion of their studies.

Faculty members serve on several industry boards and maintain extensive contacts

among studios, digital processing labs, equipment manufacturers and rental houses, retouchers,
publishers, and other photography schools, and are frequent conduits for job leads that help
students establish careers as entrepeneurs, business owners, independent commercial and
editorial photographers or corporate staff photographers, or continue on to advanced fine arts
degrees, film-making degrees, teaching positions, fine arts and film-making careers.

\While there are no general licensing requirements or procedures in photography, annual CTE
grant proposal submissions have us looking at our demographics, standards and position relative
to the imaging industry and student success on a regular basis.

3. If applicable, describe how the Institutional Learning Outcomes (ILOs), Supporting Goals,
and/or Strategic Initiatives of the institution are integrated into the goals of the program or
service area.

Through their experiences at SMC, students will Acquire the self-confidence and self-
discipline to pursue their intellectual curiosities with integrity in both their personal and
professional lives.

The photography program’s structure is one of steady practical learning and displayed
competency built upon well-integrated course exit and entrance skills as students progress
though the program. Self-confidence derives from demonstrable improvement in skills, and the
growing sophistication of knowledge and vision and mastery of expressive techniques is
critiqued in every class assignment, by means of both individualized, written assessments of
assignment work by the instructor and in group critique sessions in which finished photographic
work is shown to the class for group comments and sharing of insights and critique. The
individualism of effort by students is readily apparent in this process, so personal drive and
integrity are constantly on display. Plagiarism problems that abound in other disciplines are so
rare as to become topics of legend among the faculty when they do occur; any such problems are
typically found only in Photo 1 (general population) courses and involve the downloading of
royalty-free stock photography and its presentation as assignment work. In addition to aesthetic
and technical proficiency disparities between this sort of imagery and the student’s own work,
embedded and unalterable metadata identifying the sources of such imagery are generally
accessible by instructors. For the most part, students realize this, and so breeches of integrity are
rare. Too, the production of good photographs is very emotionally satisfying to students, so there
is little incentive to cheat. Business practices taught in the program espouse values high in
integrity in business relationships in addition to the development of inventive individualistic
style. It is repeatedly taught that this combination is the path to success in the field

Obtain the knowledge and academic skills necessary to access, evaluate, and interpret ideas,
images, and information critically in order to communicate effectively, reach conclusions, and




solve problems;

The function in society of editorial and commercial photographers is to interpret and convey the
existing world (documentation), or an idea of the existing world (interpretation) or desired
worlds (imagination, extrapolation), all essential analytic and communication tasks. The
photography program equips its students well for these roles, training them in basic and
advanced photographic skills, requiring them to use the most important hardware and software
tools of the trade, exposing them to the aesthetic, working solutions of generations of renowned
photographers, teaching them how to present themselves and their work to prospective clients
and how to negotiate in the workplace.

Respect the inter-relatedness of the global human environment, engage with diverse peoples,
and acknowledge the significance of their daily actions relative to broader issues and events;

The primary subject matter of photography is humanity and its place in the world. While
fundamentally apolitical, the practice of photography necessarily makes photographers highly
sensitive to the environment and people around them, since photographers are primarily
concerned with documenting the present for the historical record or publicizing the newest
trends, products and social developments to their contemporaries.

Take responsibility for their own impact on the earth by living a sustainable and ethical life
style.

/Again, photographers, more than most people must confront the realities of the world, even if
their intent is to transform what is tangible into emotions or into visions of alternate “realities”,
for the content of photographs always derives from the actual that is in front of the camera’s lens.
They cannot help being aware of at least the physical presence and condition of things.

4. If your program receives operating funding from any source other than District funds identify
the funding source. If applicable, note the start and end dates of the funding (generally a grant),
the percentage of the program budget supported by non-District funding, and list any staff
positions funded wholly or in part by non-District funds. Do not include awards for non-
operational items such as equipment (ex. VTEA) or value added activities (ex Margin of
Excellence).

On July 10, 2017, full-time faculty member Craig Mohr was awarded The President’s Circle
Margin of Excellence Grant from the Santa Monica College Foundation. The grant was to fund a
full-day industry workshop at SMC. The approved amount was $4,875. The grant was used to
stage the 2™ edition of the Next Step Workshops created by Anthony Nex (Professional
Photographer, SMC Alum and part-time faculty member) and Craig Mohr (full-time tenured
faculty member and SMC Alum).This 2" edition featured a 2-hour Panel Discussion on ‘How to
Become a Photo Assistant. There were 3 photographers and 2 assistants on the panel. 4 out of the
5 speakers are SMC alums.The students were divided into groups and they rotated between a
Fashion photography set, a Food photography set, an Outdoor Portrait set and a presentation on
marketing and developing a photographic style all conducted by local area photographers, one of




which, Nelson Machin, is an SMC Alum.

The final tally of volunteers and support people included 1 Sprinter truck full of lighting and grip
equipment courtesy of SYNC Equipment Rental, Inc., 2 hair and makeup stylists, 3 prop and
wardrobe stylists, 3 professional models, 4 digital techs, 7 photo assistants, 7 photographers, 6
current photo faculty and 88 students attending.

The program has also received donations from alumni and other supporters for scholarships,
merit awards of equipment and operating costs for special course materials. These are
intermittent and not to be counted upon. They have served, however, to make up for shortfalls in
operating budgets provided by the College.

B. Populations Served

PHOTO: PHOTOGRAPHY

1. Describe your students in terms of ethnicity, race, gender, age, residency status, citizenship,
educational goal, enrollment status, and full/part-time status. Note any changes in student or
enrollment data since the last six-year program review and the possible reasons for the changes.

In terms of ethnicity and race, Latino/Hispanic students are the new majority at 36.1%. At the
time of our last program review in 2012, white students were the majority at 41%. In the 2016/17
academic year, 33.4% of students were white. Our Asian population increased about one percent
from 11.2% to 12.6%. Our African American student population also climbed slightly from 8.2%
t0 9.0%.

Comparing our demographics to the overall college population, we have 3% fewer
latino/Hispanic students, 6% more white students, and 3% fewer Asian students. Our African
American student population is the same at 9%.

As for the gender population of our students, in 2016/17 51.7% of our students identified as
male, while 48.3% identified as female. That number has flopped a bit since our laast review in
2012 when we had 52.8% female and 47.2% male.

About 33% of our students are under the age of 19, compared to 31% of the college overall. That
number has grown about 4% since our 2012 review. Students between the age of 20-24 occupy
the same percentage at 33%. About 11% of our students fall within the ages of 25-39, which is
pretty close to the college average.

The resident status of our students has remained about the same over the years, with about a 3%
drop in California residents at 81%. The 3% difference from 2012 is split fairly equally between
international and out of state students.

The subtle changes noted above are virtually on track with the college's shift in demographics




since our last program review in 2012.

2. Compare your student population with the college demographic. Are your students different
from the college population?

[t is notable that Photography students are far more likely to hold an AA degree, Bachelor’s
Degree, or higher degree than the College at large (23% to 12%), a figure that has, we think, a
solid relationship to the relatively low program completion rate (why file for an AA degree or
Certificate if you already have an equal or higher degree?). The program still tends to also be
slightly more white than the College at large, much of which may reflect society-wide
differences in affluence and the high overhead costs of the photographic profession. However, as
explained later in this report, we expect that our equity gap will begin to show improvement in
the coming years as we continue to find creative ways to supply students with necessary class
supplies rather than require each of them to purchase several thousand dollars worth of gear.

3. What percentage of students in your program place in basic skills and, if applicable, how does
this impact your program goals and/or curriculum.

Photography students were slightly less likely than those of the College at large to be captured in
Basic Skills Status assessments. While the College’s average enrollment in Basic Skills courses

ranged from 11.5% in 2011 to 16% in 2018, those same years saw a gradual increase among
Photography students from 9.4% to 15.1%.

However, we don't find basic skills assessments to be an applicable or practical consideration in
curriculum planning. The skills required for a career in photography don't directly relate to how
well students perform in Math or English courses.

C. Program Evaluation

PHOTO: PHOTOGRAPHY

1. List the specific SLOs your program or discipline has chosen to focus on this year for
discussion of program improvement.

SLOs are specific, measurable statements of 4??what a student should know, be able to do, or
value when they complete a course'. An SLO focuses on specific knowledge, attitudes, or
behaviors that students will demonstrate or possess as a result of instruction.

SLO: Produce and present a professional portfolio that meets department expectations and
industry standards.

This is the primary goal and SLO of our program, but is attached to our capstone portfolio
course, Photo 43. In this course, students build a portfolio of images that reflect the genre of
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photography they are most interested in pursuing. We are constantly referring to the success of
students in this class in order to improve our program and the rest of our classes.

2. Describe how the program assesses SLOs and uses the results for program improvement
including:

« how outcomes are assessed and how often
« how and when the program or discipline reviews the results and engages
program/discipline faculty in the process

As a department, we monitor our SLOs as one way to make sure our course content is on track
and successful. However, because we are a CTE program, we find that SLO's only scratch the
surface in evaluating student success, so we tend to look at more tangible methods for accessing
student success. We rely on job placement, advisory board feedback on the quality of our
students as they enter industry, comments from employers who hire our students as interns,
student evaluations of faculty and student enrollment trends in each class as additional evaluation
measures.

3. If your program or discipline issues a degree or certificate list each degree or certificate and
the core competencies students are expected to achieve on completion.

Core competencies focus on the body of knowledge, attitudes, and behaviors a student will have
acquired upon completion of a program or certificate and are assessed by either a capstone
course or success rates on SLOs for core courses.

1. Associate in Science
2. Certificate of Achievement

The Photography program teaches the dynamics of visual communication to illustrate ideas,
record events, articulate stories, express moods, sell products, and interpret a person’s character.
Courses stress technical knowledge, proficiency in camera control, digital and analog capture
methods, artificial and natural light control, and image manipulation. This program prepares
students for careers in photography-related genres including advertising photography, food
photography, architectural photography, editorial photography, portrait photography, fashion
photography, and photojournalism. Students completing the program in Photography will
demonstrate the ability to analyze and assess photographic situations, solve technical problems,
and overcome creative challenges as they arise in a photographic production. Students will
further design and construct photographic images that can communicate ideas or narratives
effectively for commercial, editorial or fine art purposes. Additionally, student will have the
knowledge and skills pertinent to the operation of a freelance photography business and sound
business practices in the trade.

4. What other evaluation measures does your program or discipline use to inform planning? (For
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example, student surveys, enrollment trends, student success, retention, degrees/certificates
awarded, job placement, transfer rates, TIMS report, tutor usage etc.) Note trends and
differences in performance by group (ethnicity, gender, age) or enrollment type (day/evening,
on-ground/on-line).

Again, our industry requires us to look at tangible measurements of success in order to inform
course planning and evolution. A few indicators we monitor are student job placement, Advisory
Board feedback, industry and new technology demands.

5. If applicable, discuss achievement rates on state licensure exams.

N/A

6. Career Technical Education (CTE) programs are required to have active industry advisory
boards which meet at least once a year. (Attach minutes from each meeting since the last
program review report). List advisory board membership, how often it meets, and indicate
involvement with the program.

2018 Board Members:

Katie Cornett, SMC Alumnus

Joe Elgar, Photographer’s Assistant

Catherine Eng, Casting Director

Daniel Gray, Creative Director Daily & Associates

Dennis Keeley, Art Center College of Design, Chair of the Photography Department
Richard Legoretta, Digital Artist

Anthony Nex, Photographer, Alumnus, SMC Faculty

Ethan Pines, Photographer, Alumnus

Rick Steil, Palisades High School

Andrea Stern, Photographer’s Agent

Peter Tokofsky, Senior Public Programs Specialist at The Getty Museum

SMC Faculty:

« Craig Mohr
e Josh Sanseri
e Josh Withers

It is worth noting that several of the faculty themselves serve on several industry boards or are
members of trade advocacy groups dedicated to improving education and working conditions for
photographers (ASMP, APA, WPPI, PDN-EDU), and several FT faculty members attend
workshops, seminars, and trade shows around the country on a regular basis and at their own
expense in an effort at spotting industry trends, keeping up with technology developments, and
networking with peers.




lAvailable minutes are attached.

7. Describe any program response to advisory board recommendations. Give specific examples.
The advisory board once again discussed the importance of skill building classes, specifically our,
analog darkroom classes. Each of the employers on the board agreed that they are more likely to
hire students that learned to shoot film and print in the darkroom, reiterating what we've always
suspected. Students that learn photography using analog materials are better organized, image
planners, critical thinkers, and their technical skills are stronger across the board. Our darkroom
classes don't necessarily lead specifically or directly to a job like they once did, but the classes'
role in education has evolved to producing photographers who have a better grasp on the overall
craft of photography.

The advisory board also reinforced our feelings on the importance of broading the technology we
teach to better mirror the work that is being asked of commercial photographers. Providing
motion content is now common place in our field, and is an area we are looking at covering in
our curriculum more effectively. We currently have one course that covers the basics of video
capture, but it's an elective and many students choose not to take it. Moving forward, we'd like to
revamp that class, as well as add elements of motion capture into other courses where
appropriate.

The Board also recommends that we teach medium format digital capture and the industry
standard image processing software, Capture One Pro. The medium format digital backs that the
Department currently own are long in the tooth, and no longer current technology. Most of them
are also out of service, and not worth the cost to repair. As a result, we have requested the
purchase of two new systems through funds allocated to our department from Erica LeBlanc, and
two additional cameras/digital backs through the 2018 Perkins Grant. Acquiring these cameras
and teaching Capture One in greater depth will allow us to better prepare students for
employment immediately after graduation as they are prepared to work as "Digital Technicians.”
Currently, "digi-techs™ can make anywhere from $500-$1500 per day on a freelance basis.

We are also in agreement with the board’s recommendation of increasing our presence in our
own region and in highlighting our alumni. Both of these go hand-in hand together and would
greatly assist us in fund raising and attracting a higher number of students. It is our hope that
this will also increase the number of completers to the program. However, it is ever present that
in photography we get a very high number of students who enroll in courses to build skills and
inevitably leave the program after about 20 units. This has been true for a very long time due to
the nature of our industry, but seems to have increased over the last couple of years. This aspect
of the photo industry has also lead to a slight decline in enroliment.

D1. Objectives

Photography has enjoyed excellent support from the photo industry for many years. We wish to
continue all of our developed relationships and look to create more. What we need is to
investigate routes to creating sponsorships in order to fund raise for equipment repairs, for
equipment awards to students and scholarships for excellence.
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Status: In Progress

Comments:

\We continue to work on this objective and have been making good progress in recent months.
One of our Advisory Board members, Anthony Nex, has verbally secured about $10,000 in
annual corporate sponsorships. We plan to use the money for equipment repairs, production of
special events, scholarships, and to save for emergencies.

\We have also received a few significant donations from two former and current students who are
strong believers in our curriculum. One of the donors gave $10,000 to establish an endowed
scholarship in retired professor Ford Lowcock's name. The same gentleman has donated $5000
S0 that we can offer our "Next Step” weekend workshop. The Next Step is a full day workshop
that exposes students to the methods of working photographers and addresses methods for
students going to work after graduation.

Our other donor gave about $5000 to cover the costs of a weekend print workshop in our digital
lab. The instructor was flown in from out of state, and taught advanced digital printing
techniques used by commercial labs and fine art photography galleries.

Look for ways to increase marketing and the public's awareness in the strength of our program.
This could include, among other ?things,? an alumni web page highlighting people who got their,
start at SMC and show casing their work. (2016-17): We need to be more active in other social
media?s other than Facebook. Instagram account for the department is something that needs to
be looked more closely into. Schools like School of Visual Arts and International Center of
Photography do an excellent job at posting daily, which really attracts new followers to those
schools. This could easily attract new students, but also give more reasons for donations with
larger numbers of followers. The same is true for other social media networks that we should be
investigating.

Status: In Progress

Comments:

Josh Withers has worked hard to update and revamp our website. It's come a long ways, but
we're still hoping to add an alumni page. We've encountered some resistance from the college, as
they have their own goals for capturing alumni information. We're hoping to find a compromise
with them soon, as we firmly believe it's imperative for us to showcase the successes of our
graduates. Professor Withers has also taken over our Instagram account and regularly posts
images from our annual juried student exhibition.

We are looking into creating four, 1-unit flexible topic classes in order to address specialized
areas of the photo industry.

Status: In Progress

Comments:

These one credit courses will allow us to offer flexible curriculum and short weekend courses
that focus on current technology, marketing, entrepreneurship, and many other rotating topics of
relevance.

We're in the planning stages of evolving the curriculum in some of our advanced classes in order|
to better connect graduates to relevant freelance jobs in the photography market.

Status: In Progress

9




Comments:

Photo 40 is long overdue for a content update to better reflect market requirements for graduates
to enter the workforce. The official course of record is still sufficient, but the assignments and
lessons taught need updating. We plan to shift the focus and spend more time teaching Capture
One Pro software, and medium format digital backs. We requested new camera hardware
through the 2018 Perkins grant in order to better teach this technology beginning this fall.

Our advisory board has strongly advised us to teach Capture One Pro more thoroughly and
deeply than we have in the past.

Status: In Progress

Comments:
See above

D1. Looking Back

1. Describe any accomplishments, achievements, activities, initiatives undertaken, and any other
positives the program wishes to note and document.

* We have been continuing with our student portfolio reviews at the end of each fall and spring
semesters. The reviewers are professionals in our industry. They volunteer their time, where they
could be paid $1,500 for doing the same thing at an industry trade show. Participants at the trade
show would be paying $300-$600 for three reviewers. Our students, typically, have 5-7 reviews
and it’s for free.

* In Spring 2018 we completed our 39th Annual Student Exhibit. We received 1,200 entries in
two categories. About 15 faculty members spent nine hours on a Saturday jurying the work, and
ultimately accepting about 220 images for the exhibition.

* In April 2018, Craig Mohr (faculty) and Anthony Nex (advisory board member) created
another version of our new seminar/workshop program "The Next Step." The training event is
focused to help our students become freelance photographer’s assistants — a common way for
young photographers to enter industry. Three established photographers came with digital
technicians, hair, make-up and wardrobe stylists in order to train our students so they are better
prepared for the duties of a photo assistant. A vendor area was also set up where six equipment
manufacturers and local vendors displayed their latest gear for students to get their hands on. In
all we had about 75 students in attendance, with a few from Santa Monica High School.

* We continue with our student portfolio exhibit each fall and spring semesters. This exhibition
highlights the work of students as they complete our program, inspiring younger students to
continue and complete our program.

» We continue to invite numerous guest speakers throughout the year, both through classroom
visits and more formal “seminars” with 100 students in attendance. Some of the guest speakers
we've recently invited to campus include: Art Streiber, Art Brewer, Miranda Penn Turin, Kate
Turning, Paul Barshon, Scott Robert Lim, Thomas Werner, Greg Gorman, Frank Ockenfels 3,
Dana Hursey, Russ Quackenbush, Andrea Stern, Jigisha Bouverat, and Mona Kuhn.
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» Our Bi-Annual Alumni Exhibition continues every other year, and acts as a way for the
department to stay engaged with our alumni. In Fall 2018 we will host our next alumni
exhibition.

* In conjunction with the Journalism Program, the Photography Department has played host over
the past few years to exhibit "Exposures in Journalism.” "Exposures™ is an exhibition of
photojournalism that is composed of work from Los Angeles are professional and student
photojournalists.

» For the past few years, the department has had a display booth at photo LA, which is a premier
industry fine art exhibition to showcase many of the finest galleries from across the nation. The
exhibition attracts large numbers of gallery owners, photographers, art collectors, curators, and
lovers of photography (4,000 people generally attend opening night). SMC has been one of only
five other schools to be invited to participate each year. Our booth at the exhibition provides the
opportunity for 18 of our students to exhibit their work to a large audience and represent the
Photography Department in a positive light. Many of our students have sold pieces to collectors
at the exhibit, giving them the inspiration and confidence to continue their hard work. Our
students learn the value of presentation, how to sell their work, make network connections, get
experience talking to people about their work, and get the experience of the business transactions
associated with selling their work. The lessons of pricing the work, writing an invoice and
processing electronic transactions with an eCard reader have proven invaluable.

» For the past ten years or so, the department has participated in the Getty Museum's college
outreach program. This amazing opportunity provides students access to many of the artists
displaying their work in various Getty exhibitions. The small group format gives the students
unparalleled access to professional artists and unique perspectives into the profession of making
art. The annual experience usually consists of 3-4 intimate talks with artists, where the students
create work inspired by the current photography exhibitions on display at the museum. At the
end of each year's program, the Getty plays host to "College Night at the Getty" where
participating students have the opportunity to display their work in a one night show in the
museum. About 2000 students from several area colleges and universities attend the event and
see the students' work.

2. Summarize how the program or service area addressed the recommendations for program
strengthening from the executive summary of the previous six-year program review.

The Program Review Committee made three recommendations for the Photography Department
after our last six year review:

1. Review course assessment measures and use the ISIS portal to record assessment results.
2. Update curriculum following current Curriculum Committee guidelines.
3. Move forward with the proposed review and revision of Photo 6.

\We are proud to say that the Photography Department has achieved all three of these goals. All
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of our courses were updated with appropriate SLO's, and our faculty consistently use them in
planning curriculum for each individual course. Our curriculum has made a massive shift since
2012, eliminating Photo 3, Photo 4, and Photo 6. Those courses were mostly based in analog
capture, and much of the content was in desperate need of updating. The result is a modular set
of classes (30, 31, 32, & 33) that better reflect the skills required for students to enter industry
after graduation.

3. Describe any changes or activities your program or service area has made that are not
addressed in the objectives, identify the factors (e.g., licensure requirements, state or federal
requirements, CCCO mandates, regulations, etc.) that triggered the changes, and indicate the
expected or anticipated outcomes.

The photographic industries do not require licensing or certification in order to open a business
or obtain a staff position. We are measured by the quality of work presented within a widely
defined portfolio that illustrates skill levels in various areas that are discipline specific,
communication skills, ability to work within a team on a single goal and being passionate about
their industry.

4. If your program received one time funding of any kind indicate the source, how the funds
were spent and the impact on the program (benefits or challenges).

In 2017, we received a $5000 donation from a current student that was used to produce the "Next
Step™ program discussed above.

On July 10, 2017, full-time faculty member Craig Mohr was awarded The President’s Circle
Margin of Excellence Grant from the Santa Monica College Foundation. The grant was to fund a
full-day industry workshop at SMC. The approved amount was $4,875.

The grant was used to stage the 2" edition of the Next Step Workshops created by Anthony Nex
(Professional Photographer, SMC Alum and part-time faculty member) and Craig Mohr (full-
time tenured faculty member and SMC Alum).This 2™ edition featured a 2-hour Panel
Discussion on ‘How to Become a Photo Assistant.There were 3 photographers and 2 assistants
on the panel. 4 out of the 5 speakers are SMC alums.The students were divided into groups and
they rotated between a Fashion photography set, a Food photography set, an Outdoor Portrait set
and a presentation on marketing and developing a photographic style all conducted by local area
photographers, one of which, Nelson Machin, is an SMC Alum.

The final tally of volunteers and support people included 1 Sprinter truck full of lighting and grip
equipment courtesy of SYNC Equipment Rental, Inc., 2 hair and makeup stylists, 3 prop and
wardrobe stylists, 3 professional models, 4 digital techs, 7 photo assistants, 7 photographers, 6
current photo faculty and 88 students attending.

5. Describe departmental efforts to improve the teaching and learning environment.

1. The cost of photographic equipment has long been a barrier of entry for many students, and
has likely contributed to the equity gap we see in our department demographics and statistics. As
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a result, over the past few years, we've worked hard to get creative in acquiring funding sources
to eliminate the majority of equipment that students formerly needed to purchase for classes. For
example, Photo 30 used to cost each student $2000-$3000 in equipment purchases in order to be
successful. Using lottery funds has eliminated the vast majority of this requirement, and we now
supply most equipment a student needs to be successful. The quality of education has not been
sacrificed in the process. In fact, students now have the ability to complete projects using the
appropriate equipment without the worry of going into excessive debt.

2. Since our last program review in 2012, we have also changed the access rules for students
printing in our computer lab. We no longer require students to purchase a punch card for making
prints. Instead, lottery funds have provided us with the amount of ink necessary to allow students
to print their assignments for free (with the exception of the cost of paper, which they still
provide). Canon has also been incredibly generous in donating printers to our program. In 2012,
we had two over-worked Epson printers in our digital lab. Today, we have about 12 professional
Canon printers that students use to print their work, and give them the experience they need for
an increase in employable skills.

3. In 2016 we hired a new lab manager, Sean Blocklin. Sean has put in great effort to better
organize our studio and darkroom facilities, while being more accessible to students than we've
seen from previous staff in the same position. Our equipment is now meticulously organized in
Drescher 117, making the check in/check out process for students a seamless transition that used
to take several minutes.

6. If there is a tutoring component or other learning support service associated with the program,
describe the relationship between the service(s) and the instructional program. If applicable,
discuss any data you have compiled regarding student participation and the impact on student
SuCCess.

N/A

\We don't currently have a tutoring or learning support service associated with the photography
curriculum.

7. Describe any grants, VTEA, or other funding received since the last review [in the past year]
and how it was used to improve the program.

Last year, we requested Perkins funding for new strobe equipment and printers. Our previous
studio lighting gear was long overdue for replacing, and was often in need of costly repairs. The
new gear we purchased is some of the best strobe lighting available, and will better prepare
students for working in the commercial photography profession.

\We also used Perkins funds to purchase new large format printers to complement the printers we
already owned. These new printers allow students to print their portfolios and assignments on
some of the best quality printers available, and showcase their photography to potential
employers while meeting a professional standard of execution.
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In order to produce our "Next Step"” event for Spring 2018, we received Perkins grant funding.
The funds were spent paying photographers for their time and knowledge, their assistants who
helped them present material, and lunch for participants. Providing this event free to students
gives each of them a glimpse as to what is expected of a commercial photographer and assistant.
As a result, they are better prepared to work in the commercial photography industry.

8. Describe faculty engagement in activities, training, or professional development to remain
current with industry trends.

Josh Withers:

o Participated in a gallery exhibition and lectured at the Hive Gallery in Los Angeles, and

was able to include fellow SMC faculty and students in the exhibit.

Established relationship with LACMA for private viewings of the museum's archive

Continues to photograph and retouch commercial assignments in his spare time

Attended photography seminars covering latest software techniques

Attended several photography/art lectures

Member of Photographic Arts Council of Los Angeles

Taught 2 week course at the Santa Fe Workshops

Has created an online course in Beginning Photohop akin to writing a book on the subject

matter at Craftsy.com

o Attended wet plate photography workshop in North Dakota

o Participated in Capture One training

e Volunteers time to attend and help host SMC student photography workshops on the
SMC campus.

Josh Sanseri:

Continues to photograph commercial assignments

Works closely with SMC Foundation to create content for fundraising efforts

Attended several artist lectures and presentations

Adviser for annual class with The Getty Museum and Getty College Night

Works closely with Getty Museum to continue to provide unigque educational

opportunities for students

Works closely with Center for Teaching Excellence to organize events for faculty

« Attended the National Conference on Race and Ethnicity two years in a row (San
Francisco and Fort Worth)

o Participated in Capture One training

Craig Mohr

e Member at the Supporting level of APA-LA (American Photographic Artists) and served
on their Board of Directors

o Currently serving on the Academic Senate as an elected Senator, serving as a
representative for the Faculty Assembly and serving as an at large member of the FA
Executive committee.
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o Attended the Faculty Summer Institute July 29 to August 8 2014 at the Bundy Campus.

o Attended various artist presentations and lectures

o Attended LA High Tech workshop

e Attended Photo LA

o Attended Julia Dean LA Times Photographer lecture series

o Attended Sean Kernan workshop at Los Angeles Center for Photography

e Bi-monthly meetings with the West LA group of Graphic Designers

e Volunteers time to attend and help host SMC student photography workshops on the
SMC campus.

o Participated in Capture One training

D2: Moving Forward

Discuss and summarize conclusions drawn from data, assessments (SLO, UO) or other
evaluation measures identified in Section C and indicate responses or programmatic changes
planned for the coming year(s) including:

e how the assessment results are informing program goals and objectives, program
planning, and decision-making
« specific changes planned or made to the program based on the assessment results

SLO data for most of our courses is relatively consistent and predictable. We regularly monitor
our SLO data and success rates carefully. However, the content of our courses and the methods
of instruction that we use in the classroom are largely dictated by industry demands and
technology. We compare the success rates of our students with the needs of industry, and
strategize for the best methods for preparing our students to work commercially.

Overall, our SLO's are based on core photographic skills that are mostly timeless and predictable.
\We feel confident that each course has a strong set of exit skills that prepares them in that field,
or for their next course of study within our program. Our program planning and decision making
is largely based on the technical needs of our industry. For example, the first SLO for Photo 5
reads "Demonstrate skills in using image management software for exporting, cataloging and
image processing.” This SLO will likely never change. However, the specific technology and
software we use to teach these principals changes regularly. As a result of growing technology
and current industry demands, we recently purchased two new state of the art medium format
Phase One digital cameras so that we can teach capture and processing methods that reflect
current needs of commercial photographers. We've also committed to teaching Capture One Pro
(digital asset management software) in a deeper, more thorough way. We find SLO's to be
helpful in making decisions about basic foundational skills that need to be taught, but the bulk of
our curriculum decision making results from feedback we hear from our advisory board.

Our Photoshop section of the Photo curriculum is a direct example of the merits of our SLO's
and our student achievements. As instructors, we make sure the SLOs in every course are being
met otherwise they can have an adverse domino effect towards the success of that student
throughout the program. In the Photoshop courses, we use the data to understand what subjects
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we might need to spend more time on in future beginning courses, and how to pace course
material in the advanced course. Beginning Photoshop SLOs directly relate to being competent
in each objective, and using that competency in the beginning course as a platform to start
teaching the subjects in Advanced Photoshop, similar to learning a new language, and then
having the ability to expand upon that vocabulary. Without the Beginning Photoshop SLO that
indicates basic retouching skills, students will not succeed in many of the advanced courses we
offer within the program, and it is expected that those skills are in place for the Advanced
Photoshop class. Additionally, without the beginning Photoshop SLO that mentions the ability
to combine multiple images, the Advanced class might be too difficult for that student (because
the whole premise of Photoshop is the ability to combine imagery together). In the Advanced
Photoshop course, the achievement of the SLO's leads towards employable skills, or awareness
of those skills necessary as a commercial photographer or employable photographic Photoshop
artist. The skills are both measured in the technical ability, and visual success of retouching,
image manipulation and image compositing techniques. And these SLO (and the measurements
of them) are based off of current industry demands, trends, and technology.

\We use the valuable data that our SLO’s provide to evaluate and monitor the connectivity and
fluidity of our program. The data gives us quantified information how each and every course
builds the skillset necessary to move from one course to the next. The data additionally can
provide us a detailed look at every students’ outcome as they move forward in our curriculum.
Using the SLO’s in conjunction with our exit skills we get an in-depth picture of student success
since every one of our class builds upon the next one.

Understanding the data is more important than ever since there has been a relaxing of
prerequisites in favor of advisories for most of our courses.

D2: Objectives

Objective #1

Objective: Photography has enjoyed excellent support from the photo
industry for many years. We wish to continue all of our developed
relationships and look to create more. What we need is to investigate routes
to creating sponsorships in order to fund raise for equipment repairs, for
equipment awards to students and scholarships for excellence.

Area/ Discipline/ Function Responsible: All

Assessment Data and Other Observations:

External Factors:

Timeline and activities to accomplish the objective:

Describe how objective will be assessed/measured:

Comments:

Objective #2

Objective: Look for ways to increase marketing and the public's awareness
in the strength of our program. This could include, among other “things,” an
alumni web page highlighting people who got their start at SMC and show
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casing their work. (2016-17): We need to be more active in other social
media’s other than Facebook. Instagram account for the department is
something that needs to be looked more closely into. Schools like School of
Visual Arts and International Center of Photography do an excellent job at
posting daily, which really attracts new followers to those schools. This could
easily attract new students, but also give more reasons for donations with
larger numbers of followers. The same is true for other social media
networks that we should be investigating.

Area/ Discipline/ Function Responsible: All

Assessment Data and Other Observations:

External Factors:

Timeline and activities to accomplish the objective:

Describe how objective will be assessed/measured:

Comments:

Objective #3

Objective: We are looking into creating four, 1-unit flexible topic classes in
order to address specialized areas of the photo industry.

Area/ Discipline/ Function Responsible: All

Assessment Data and Other Observations:

External Factors:

Timeline and activities to accomplish the objective:

Describe how objective will be assessed/measured:

Comments:

Objective #4

Objective: We're in the planning stages of evolving the curriculum in some
of our advanced classes in order to better connect graduates to relevant
freelance jobs in the photography market.

Area/ Discipline/ Function Responsible: All

Assessment Data and Other Observations:

External Factors:

Timeline and activities to accomplish the objective:

Describe how objective will be assessed/measured:

Comments:

/ % € 6 @

Objective #5
Objective:
Our advisory board has strongly advised us to teach Capture One Pro
more thoroughly and deeply than we have in the past.

Area/ Discipline/ Function Responsible: PHOTO: PHOTOGRAPHY
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Assessment Data and Other Observations:
Other data or observed trends

External Factors:
Advisory Board Recommendation (for CTE only)

Timeline and activities to accomplish the objective: Teaching
Capture One Pro more thoroughly will happen in Photo 40 "Digital
Techniques" for the first time this Fall. We've asked Natasha Calzatti to
teach the course for us, as she's a Capture One Pro Certified Instructor.
After the fall semester, we'll reassess the SLO's and make adjustments
for Spring Semester.

Describe how objective will be assessed/measured: Objectives will
be assessed based on students' understanding of the software as
shown through assignments and exams.

Comments: See above

E. Curriculum Review

1. Discuss how the department reviews, revises, and creates new curriculum. Include the
following information:

e The process by which department members participate in the review and revision of

curriculum.

e How program goals and SLOS are integrated into course design and curriculum
planning.

o The relationship of program courses to other college programs (cross-listing, overlapping
content

e The rationale for any changes to pre-requisites, co-requisites and advisories.
o How the department ensures course syllabi are aligned with the course outline of record.

Our department reviews, revises, and creates new curriculum based on industry needs and the
evolution of technology. We see technology change rapidly in our field. As a result, we're
constantly revising the content in our courses and the methods in which we teach. Our
department meets every week to discuss these issues, and makes changes after consensus is met.
\We also keep very close ties with our advisory board, ensuring that our curriculum is relevant to
the needs of our industry.

2. Discuss the role of the advisory board and other industry bodies or input in updating
curriculum to meet industry standards and the needs of students.

\We rely heavily on the feedback we receive from our advisory board, and keep in regular contact
with each of them. In our most recent advisory board meeting, the consensus was that we should
be teaching Capture One Pro more thoroughly. As a result, we are adjusting the course material
in Photo 40 to include Capture One more thoroughly. A student that has mastered the advanced
software has the earning potential of up to $1500 per day in the freelance, commercial
photography market.
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F. Community Engagement

1. If applicable, describe how your department staff members engage in institutional efforts such
as committees and presentations, and departmental activities.

The Photography Department faculty members participate in the CTE committee, Senate, The
Center, VIP Welcome Day, cool careers, high school counselor information day, worked with
CSEA and the Art Dept in hosting gallery exhibitions in the Photo Gallery, and in the past we
have presented at the institutional flex day, including fall 2016.

\We typically have 16-18 photo faculty members to jury our annual student show, usually takes 8-
10 hours on a Saturday. We have collaborative student projects that involves graphic design,
communications, business, theatre, film production, cosmetology, fashion and dance.

2. If applicable, discuss the engagement of program members with the local community,
industry, professional groups, etc.)

Photo is given a booth at a photo event each January called Photo LA, where we involve about
20 students and faculty. APA, ASMP and LA Center of Photography are a few professional
organizations with whom we co sponsor several industry events on and off campus. Students
participate in these seminars and where they meet local photographers and industry
professionals. We have enjoyed numerous specialized presentations by: Photo Shelter, Freestyle
Photographic Supply and The World of Inkjet Papers and Lith printing, numerous photographers
come and speak, photographer’s representatives, art buyers for major advertising companies and
consultants. We host our annual Awards Recognition Dinner and camping trips. We have led
students and faculty to Carmel, CA to meet with nationally recognized photographers and
museums. We organize and conduct studio tours, portfolio reviews and other events for students
and faculty alike. We have been involved with the Getty Educational Department several times
with their "Master Class" that involves students from SMC and four other colleges. "The Next
Step,” which has been mentioned in other sections, is a specialized training day for our students
geared toward preparing students to enter the professional world as photographers' assistants.

3. Discuss the relationship among and between full and part-time faculty, involvement of part-
time faculty in departmental activities, and part-time faculty access to resources and support.
The Photography Department has a long tradition of solid relationships between full and part
time faculty. We wouldn't be able to offer many of the extracurricular events we produce without
the help of nearly all of them. To name a few examples, alum and Adjunct Professor Anthony
Nex acts as co-leader with Craig Mohr every semester to produce "The Next Step™ for our
students. About 15-18 adjuncts volunteer annually as jurors for our student exhibition. Ed
Mangus volunteers to help out with every single project, on both the photography and fashion
sides of the department. Several adjuncts volunteer to occupy our booth at Photo LA every
January, answering questions about our program and curriculum from interested members of the
community. Our department is truly like one big family, volunteering their time and effort
making the strength of our department a community effort.

Our entire faculty officially meet twice a year — once in fall and once in spring. During the
meetings, we discuss new college policies, curriculum evolvement, current department activities,
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and more. We also make time for open discussion for suggestions from adjuncts, and encourage
each of them to participate in curriculum development. We've also had both full and part time
faculty take part in the Faculty Summer and Winter Institutes.

G1: Current Planning and Recommendations

1. Identify any issues or needs impacting program effectiveness or efficiency for which
institutional support or resources will be requested in the coming year. [This information will be
reviewed and considered in institutional planning processes but does not supplant the need to
request support or resources through established channels and processes].

Our facilities and classrooms are in embarassing condition. Painting is desperately needed for all
of our spaces, including Dresher 110 — 127, Photo Gallery Dresher 216, Business 107, 105, 131
and 133. We regularly invite industry influencers, guest speakers and sponsors for campus tours,
workshops, and special events. It's embarassing to walk these VIP guests through our
classrooms where the paint is peeling from the walls, and holes can be seen in multiple

places. We suspect that the state of our facilities also works to deter new students from joining
our program. The Photo Gallery is in extremely bad repair the walls buckling horrendously at
each seam, and the antiquated lighting heats the room to unbearable temperatures.

2. If applicable, list additional capital resources (facilities, technology, equipment) that are
needed to support the program as it currently exists. [This information will be reviewed and
considered in institutional planning processes but does not supplant the need to request
resources through established channels and processes].

As recently as last year, photography majors were required to purchase several thousand dollars
of equipment in order to complete our courses. Over the past semester, we've worked

diligently to purchase the vast majority of equipment that students need in order to complete the
program and be successful. We've worked closely with Erica LeBlanc in order to utilize lottery
and other funds to subsidize every student's experience, making the photography major much
more equitable across the board.

That being said, it's imperative that our technology is always current and up to date. Employers
expect our program to teach current and relevant technology so that the students they hire are
immediately prepared and trained effectively upon graduation. We've made great progress this
semester in upgrading our primary gear and building an equitable experience for students. We're
hopeful that this support from the college continues in coming years, so that we can continue to
evolve our program by providing a direct link for ALL students to enter the commercial
photography field.

3. If applicable, list additional human resources (staffing, professional development, staff
training) needed to support the program as it currently exists. [This information will be reviewed
and considered in institutional planning processes but does not supplant the need to request
resources through established channels and processes].

The biggest need our department currently faces is for an additional full time faculty member.
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Professor Lowcock retired in December, reducing our full time faculty by 25%. With all of the
after hours, extra curricular activities that we enjoy offering for our students, our faculty was
already stretched thin before Ford retired. Now that we have fewer faculty on hand, the
remaining three full time faculty members are being stretched further than ever. We're doing our
best to continue creating opportunities for our students beyond the classroom, but with limited
resources, our offerings have been regrettably minimized. Burnout is a major concern for us, but
we are committed to offering the best educational experience for our students that we're capable
of. Replacing Ford would allow us to continue the high quality experience and reputation that
our department is known across the country for.

\We currently have one full time classified staff member who operates our computer lab daily
from 1:30-10:00pm. This staff member is vital to the operations of our digital lab. However, the
lab remains closed during his off hours. If we were granted an additional staff member to
supervise the lab from 8:00-1:30, that would provide a significant increase in lab hours
accessible to students for completing their work.

G2: Future Planning and Recommendations

1. Projecting toward the future, what trends could potentially impact the program? What
changes does the program anticipate in 5 years; 10 years? Where does the program want to be?
How is the program planning for these changes?

The photography industry is quickly expanding to include motion/video/audio capture. Every
DSLR being produced today includes the ability to capture video and audio. This evolvement in
technology has spilled into the commercial photography industry, making it imperative that up
and coming photographers are trained on the basics of video capture, editing, and audio. Our
department is committed to our long standing reputation of training photographers to be some of
the best content providers in the commercial arena. Expanding our mission to include basic video
and audio techniques is at the top of our five and ten year plans. We don't anticipate ever shifting
our primary focus from still commercial photography, but need to continue providing our
students with a direct path to employment. Adding these basic skill sets to each of our graduating
students will make them significantly more employable in the commercial field. We're planning
for these curriculum changes by requesting an additional full time hire, who specializes in video
capture techniques for still photography.

2. If applicable, list additional capital resources (facilities, technology, equipment) that will be
needed to support proposed changes. [This information will be reviewed and considered in
institutional planning processes but does not supplant the need to request resources through
established channels and processes].

Eventually, we'll need to invest in editing hardware and software capable of professionally
editing digital video and audio. Our current hardware functions, but at a limping pace. We'll also
be looking to invest in professional grade audio hardware. We currently have basic equipment
that functions for now, but we'll need professional grade gear in order to take our curriculum to
the next progression.
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3. If applicable, list additional human resources (staffing, professional development, staff
training) that will be needed to support proposed changes. [This information will be reviewed
and considered in institutional planning processes but does not supplant the need to request
resources through established channels and processes].

In January, the Chair of the Photography and Fashion department, Ford Lowcock, unexpectedly
retired. Ford was one of four full time faculty members in the photography discipline at SMC. In
as soon as next year, we’re anticipating that Craig Mohr will also file for retirement. Losing 50%
of our full time faculty in two years will dramatically increase the workload on the remaining
two full-timers in the Photography Department. We’re hoping for one additional hire to allow
our well-established department to keep up with the evolution in technology that continues to
drive our profession. Rapid changes in photographic technology, aesthetics and business models
have not slowed down. New hardware and software are introduced almost daily. Business
opportunities and threats follow quickly. Monitoring these changes, deciding which are relevant
to our students’ future, and keeping our curriculum abreast are intensive tasks and benefit from
increasing the number of voices contributing to our discussions about program development.
\While adjunct faculty input is valuable, curriculum decisions (often predictive) are ultimately the
responsibility of full-timers.

The strengths of our current full time faculty lie primarily in studio lighting, high end retouching,
digital artistry, and darkroom skills. Our potential new faculty member will hopefully
complement our current skill sets, while filling in the gaps of current technology that is being
asked of today’s commercial photographer.

With the Pathways initiative on the horizon, we’re hoping to recruit an instructor that will help
us evolve our program and provide stronger content-to-employment connections. According to
the Center of Excellence at Mt. San Antonio College, occupations in photography are expected
to increase 11% by 2021. The careers related to our industry and the technology we use is rapidly
evolving. Our advisory board has routinely encouraged us to introduce more video skill building
courses into our curriculum, as much of the projected growth in career opportunities is seen in
digital and motion capture. Employers are in need of graduates who are skilled in high
end/commercial quality still capture cameras and software, as well as HDSLR video production,
sound recording, and digital non-linear editing software.

Ideally, this new instructor would also be proficient in Capture One Pro, which is currently the
industry standard for high-end commercial photographers working with still photographic
images. Once a student is certified as a “C1Pro Professional,” their new skills open a path for
freelance employment where they can make $500-$1500 per day in the commercial market.
We’re planning to offer a certificate geared around C1Pro, and we’re hoping the new faculty
member will help lead the way with their expertise.

4. If applicable, note particular challenges the program faces including those relating to
categorical funding, budget, and staffing.

As mentioned above, hiring an additional staff member for our computer lab would be very
beneficial by providing greater access to facilities for all of our students. CTE/Perkins funding
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has been incredibly helpful over the years in allowing the Photography Department to teach
relevant and current technology.

Moving forward, funds and assistance in marketing our program would be very much
appreciated. The three of us full time instructors are very active in our industry, but are not
marketing specialists. Like the rest of campus, our enrollment numbers have decreased in recent
semesters. We're optimistic that if we were given the appropriate professional marketing
assistance, our enroliment numbers would rebound to where they were a few short semesters
ago.

5. Summarize any conclusions and long term recommendations for the program resulting from
the self evaluation process.

In summary, our department continues to perform a commendable job keeping up with industry
technology, while making our courses more equitable for all students. That being said, we're a
little nervous that once Professor Mohr retires in the next 12-24 months, the two remaining
faculty members will have a difficult time maintaining the high level of interaction,
opportunities, and cutting edge technology courses that have come to be expected from our
department. Our respected reputation was built over several decades of hard work and
committment to students. In order to keep that tradition alive and thriving, we're hoping the
college continues to support our department as it has in the past.

6. Please use this field to share any information the program feels is not covered under any other
questions.

N/A

H. Evaluation of Process

Please comment on the effectiveness of the Program Review process in focusing program
planning.

Using Curricunet is a painful process. It logs you out repeatedly, erasing all the work you've
entered and forcing you to start from scratch. The layout and organization is non-intuitive, and
difficult to navigate. Returning to a MS Word document would be much preferred for future
editions.

Also, only being able to access data from Institutional Research while on campus has made this
process much more complicated and time consuming than it needs to be. Most instructors will
tell you that it's impossible to get any work done on campus that requires deep concentration. For
that reason, | am only able to work on this report while at home. Having off campus access to the
data that is required for most of the questions would have made the process much more efficient.
On a related note, finding relevant data through the Tableau website is extremely difficult, and
required regular help from Yosief.

The overall process for creating this Program Review was time consuming, frustrating and
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stressful. We were given very little notice of the requirements of the review, and felt completely
overwhelmed when it was dropped in our lap. Simplifying the requirements of this review, and
streamlining the process would be very much appreciated down the road.
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SANTA MONICA COLLEGE
Institutional Research

Instructional Program Review Data Table
(2011/2012 to 2016/2017)

Contents

The data package includes the following tables
1. Student Profile

2. Course Enrollment Pattern ( Section , Enroliment)
3. Outcomes (Success and Retention)

Two types of templets are used to present data in the data package

1. Graphs/Charts: are good to observe overall trends and compare the relative performance of different groups.
2. Data Tables: provide downloadable basic data for further analysis.

Filters

Four types of filters are available to help you navigate to the level of data you want to explore.

Term Filter: Fall, Spring, Summer, or Winter? Fall term data is most commonly used for Instructional Program Review purpose.
Credit Status Filter: Credit, non-credit, or all

Variable Filters: Student variables, section variables, course variables ...

Course Hierarchy Filters: Department, Discipline, Course

PN

Help and Support

Please use Instructional Program Review Dashboards manual for detail step by step instruction on how to login to tableau server, explore the dashboards, and print or download
reports. You may forward any other questions or comments you have to research@SMC.edu
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Student Profile: Enrolilment Status

Student Profile
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Course Profile
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Section Variables
Weekend/Weekday Status

Section Pattern: weekend/Weekday Status
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SANTA MONICA COLLEGE
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Student Profile
Enrollment Status

Term

@ Fall

QO spring
QO summer
QO winter

Department
Photography and Fashion

Subject
PHOTO

Course
All

Success Rate Equity Gap
Equity Gap is calculated using the
Percentage Point Gap methodology.
The method compares the
percentage in success rate for a
disaggregated subgroup to the
percentage for all students.

Success Rate by Student Group

Continuing Student First-Time Student First-Time Transfer Student

First-Time Transfer

Year Continuing Student First-Time Student Student
2011-2012  Enroliment Count SR 740 299 169
Success Count 495 166 99
Success Rate 66.9% 55.5% 58.6%
Equity Gap along Stud.. 4.3% -7.0% -4.0%
2012-2013  Enroliment Count SR 776 267 183
Success Count 564 149 113
Success Rate 72.7% 55.8% 61.7%
Equity Gap along Stud.. 5.9% -10.9% -5.0%
2013-2014  Enrollment Count SR 711 274 168
Success Count 481 162 98
Success Rate 67.7% 59.1% 58.3%
Equity Gap along Stud.. 4.3% -4.2% -5.0%
2014-2015  Enroliment Count SR 715 307 152
Success Count 520 164 89
Success Rate 72.7% 53.4% 58.6%
Equity Gap along Stud.. 7.1% -12.2% -7.1%
2015-2016  Enroliment Count SR 720 250 158
Success Count 477 128 100
Success Rate 66.3% 51.2% 63.3%
Equity Gap along Stud.. 4.3% -10.8% 1.3%
2016-2017  Enroliment Count SR 617 209 136
Success Count 412 110 64
Success Rate 66.8% 52.6% 47.1%

Equity Gap along Stud.. 5.8% -8.4% -13.9%

K-12 Special Admit Student

K-12 Special Admit
Student

1

0.0%
0.0%

100.0%
33.3%

100.0%
36.7%

62.5%
-3.1%

0.0%
0.0%
5

4
80.0%
19.0%

Retuning Student

Retuning Student

121
72
59.5%
-3.1%
120
72
60.0%
-6.7%
147

82
55.8%
-7.6%
106
67
63.2%
-2.4%
124

72
58.1%
-3.9%
107

65
60.7%
-0.2%

Grand Total

1,330
832
62.6%
0.0%
1,347
899
66.7%
0.0%
1,301
824
63.3%
0.0%
1,288
845
65.6%
0.0%
1,254
777
62.0%
0.0%
1,074
655
61.0%
0.0%
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Course-Section Profile
Weekend/Weekday Status

Term

@ Fall

QO spring
O summer
O winter

Department
Photography and Fashion

Subject
PHOTO

Course
All

Success Count Group Success Rate

Enrollment Count SR

Success Rate

Monday-Friday Class Weekend Class

by Class Type
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Term

@ Fall

QO spring
O summer
QO winter

Credit Status
All

Department
Al

Subject
All

Course
All

2011-2012
26,524
18,328
11,894
4,982
185
8,180
10

305
848
3,107

8,196
13,063
95,622

I 27.7%
I 0.2%
I 12.4%

s

[ 0.2%

I s.6%

| 0.0%

[ 0.3%

] 0.9%

Ws2%

B s.6%
I 13.7%

Enrollment Grade Distribution

2012-2013
26,603
17,948
11,548
4,568
1
7,236
7

300
597
2,510

7,935
15,023
94,276

[, 2s.2%
I 19.0%
I 12.2%

| EXD

| 0.0%

B 7.7%

| 0.0%

| 0.3%

|o.6%

H27%

B 8.4%
I 159%

2013-2014
26,111
17,712
11,687
4,739

7,261
5

271
727
2,395
8
6,302
14,744
91,962

[ 28.4%
I 0.3%
I 12.7%

M 5.2%

Bl 7.9%

| 0.0%

| 0.3%

| o.8%

W26%

| 0.0%

Bl 5.9%
I 15.0%

2014-2015
26,938
17,218
11,239
4,565

7,338
5

326
638
2,329
49
6,123
14,871
91,639

I 25.4%
I 1s8.8%
I :23%

M s0%

B s.0%

| 0.0%

| 0.4%

| 0.7%

B2s5%

|0.1%

Bl s.7%
I 15.2%

2015-2016
27,442
17,650
11,126
4,486

7,494
3

320
528
2,341
98
5,808
15,773
93,069

I 25.5%
[ 19.0%
I 12.0%

M 2s%

| EBLS

| 0.0%

| 0.3%

| 0.6%

H25%

|0.1%

Bl 5.2%
I 16.9%

2016-2017
28,566
17,201
10,723
4,266

7,817

298
432
2,051
133
5,793
15,689
92,969

[ 30.7%
I i5.5%
B 11.5%

| EX3O

B 8.4%

| 0.3%

| 0.5%

B22%

|0.1%

B 5.2%
I 16.9%
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Term

@ Fall

QO spring
O summer

Credit Status
All

Student Profile
Enrollment Status

Department
All

Subject
All

Course
All

Department
Art

Athletics

Business

Communication

Computer Science and

Information Systems

Cosmetology

Student Profile

Continuing Student
First-Time Student
First-Time Transfer Student
K-12 Special Admit Student
Retuning Student

Total

Continuing Student
First-Time Student
First-Time Transfer Student
Retuning Student

Total

Continuing Student
First-Time Student
First-Time Transfer Student
K-12 Special Admit Student
Retuning Student

Total

Continuing Student
First-Time Student
First-Time Transfer Student|
K-12 Special Admit Student
Retuning Student

Total

Continuing Student
First-Time Student
First-Time Transfer Student
K-12 Special Admit Student
Retuning Student

Total

Continuing Student
First-Time Student
First-Time Transfer Student

2011-2012
1,731 59.5%
670  23.0%
272 9.4%
6  02%

230 7.9%
2,909 100.0%
145 48.8%
122 41.1%
21 7.1%

9 3.0%

297 100.0%
2,324 61.3%
527  13.9%
519 13.7%

3 01%
418 11.0%
3,791 100.0%
2,967  67.7%
858  19.6%
324 7.4%
11 0.3%
225 5.1%
4,385 100.0%
1,579 58.7%
450 16.7%
326 12.1%

3 01%

331 12.3%
2,689  100.0%
298 57.5%
99 19.1%
58 11.2%

Student Profile

Fall Term
2012-2013

1,669  60.3%
611 22.1%
280 10.1%
6  02%
204 7.4%
2,770 100.0%
169 54.0%
103 32.9%
32 102%
9 2.9%
313 100.0%
2,266 59.3%
526 13.8%
608  15.9%
2 01%
419 11.0%
3,821 100.0%
2,706 63.9%
879 20.8%
401 9.5%
16 0.4%
231 5.5%
4,233 100.0%
1,528 59.6%
374 14.6%
323 12.6%
4 02%
335 13.1%
2,564  100.0%
270 56.8%
87  18.3%
63 13.3%

2013-2014
1,691 58.9%
680  23.7%
296 10.3%
4 0.1%
201 7.0%
2,872 100.0%
187 53.3%
116 33.0%
38 10.8%
10 2.8%
351 100.0%
2,334 62.4%
447 12.0%
533 14.3%
6 0.2%
418 11.2%
3,738 100.0%
2,998  67.1%
881 19.7%
353 7.9%
11 0.2%
228 5.1%
4,471 100.0%
1,569 60.5%
349 13.5%
354 13.7%
7 0.3%
314 12.1%
2,593 100.0%
263  59.6%
70 15.9%
68 15.4%

2014-2015
1,585 58.2%
619 22.7%
291 10.7%
10 0.4%
219 8.0%
2,724 100.0%
186 52.0%
105 29.3%
54 15.1%
13 3.6%
358 100.0%
2,351 61.3%
503 13.1%
558 14.6%
11 0.3%
411 10.7%
3,834 100.0%
3,234 67.1%
936 19.4%
400 8.3%
15 0.3%
238 4.9%
4,823 100.0%
1,659 61.5%
385 14.3%
349 12.9%
8 0.3%
298 11.0%
2,699 100.0%
221 53.3%
81 19.5%
62 14.9%

2015-2016
1,805 56.7%
791 24.8%
341 10.7%
8 0.3%
240 7.5%
3,185 100.0%
171 51.4%
95 28.5%
56 16.8%
il 3.3%
333  100.0%
2,500 62.9%
479 12.0%
549 13.8%
5 0.1%
444 11.2%
3,977 100.0%
3,247  62.6%
1,081 20.8%
462 8.9%
106 2.0%
290 5.6%
5,186 100.0%
1,730 60.5%
371 13.0%
362 12.7%
78 2.7%
318 11.1%
2,859 100.0%
225 51.8%
80 18.4%
77 17.7%

2016-2017
1,781 55.1%
742 22.9%
409 12.6%
13 0.4%
290 9.0%
3,235 100.0%
158 52.5%
103 34.2%
34 11.3%
6 2.0%
301 100.0%
2,494  61.2%
471 11.6%
600 14.7%
33 0.8%
474 11.6%
4,072 100.0%
3,346 62.7%
1,035 19.4%
515 9.7%
112 2.1%
326 6.1%
5,334 100.0%
1,630 60.3%
374 13.8%
323 11.9%
69 2.6%
307 11.4%
2,703 100.0%
243 53.4%
82 18.0%

70

15.4%
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Term

@ Fall

QO spring
O summer
QO winter

Credit Status
All

Course-Section Profile
Weekend/Weekday Status

Department
All

Subject
All

Department

English

Mathematics

Philosophy and Social Sciences
Communication

Emeritus

Business

Psychology

Life Science

Art

Counseling

Computer Science and Information S..

History

Music

Earth Science
Kinesiology

Physical Science

Modern Languages and Cultures
ESL

Design Technology
Cosmetology
Photography and Fashion
Non-Credit Education
Dance

Education/ECE

Theatre Arts

Health Sciences

Athletics

Disabled Students Center
Library

Student Life

Grand Total

2011-2012
10,879 11.4%
9,602 10.0%
6,790 7.1%
5,171 5.4%
5,871 6.1%
4,937 5.2%
3,884 4.1%
3,518 3.7%
3,641 3.8%
3,287 3.4%
3,372 3.5%
3,361 3.5%
3,586 3.8%
3,113 3.3%
3,008 3.1%
2,502 2.6%
2,423 2.5%
2,393 2.5%
2,133 2.2%
2,180 2.3%
1,885 2.0%
2,464 2.6%
1,576 1.6%
1,033 1.1%
1,055 1.1%
1,131 1.2%
299 0.3%
365 0.4%
130 0.1%
33 0.0%
95,622 100.0%

Course Enrollment

Fall Term

2012-2013 2013-2014
10,338 11.0% 10,177 11.1%
9,348 9.9% 9,310 10.1%
6,857 7.3% 7,052 7.7%
4,999 5.3% 5,355 5.8%
5,834 6.2% 4,959 5.4%
4,927 5.2% 4,828 5.2%
3,794 4.0% 3,753 4.1%
3,665 3.9% 3,484 3.8%
3,391 3.6% 3,484 3.8%
3,293 3.5% 3,392 3.7%
3,232 3.4% 3,204 3.5%
3,355 3.6% 3,472 3.8%
3,486 3.7% 3,198 3.5%
3,077 3.3% 3,012 3.3%
2,866 3.0% 2,893 3.1%
2,551 2.7% 2,475 2.7%
2,515 2.7% 2,301 2.5%
2,381 2.5% 2,401 2.6%
2,108 2.2% 2,142 2.3%
2,255 2.4% 1,938 2.1%
1,940 2.1% 1,923 2.1%
2,436 2.6% 1,626 1.8%
1,566 1.7% 1,496 1.6%
1,131 1.2% 1,142 1.2%
1,076 1.1% 1,009 1.1%
996 1.1% 1,018 1.1%
319 0.3% 380 0.4%
341 0.4% 330 0.4%
167 0.2% 178 0.2%
32 0.0% 30 0.0%
94,276 100.0% 91,962 100.0%

2014-2015
10,091 11.0%
9,287 10.1%
6,869 7.5%
5,880 6.4%
5,086 5.6%
4,921 5.4%
3,847 4.2%
3,565 3.9%
3,269 3.6%
3,580 3.9%
3,254 3.6%
3,319 3.6%
2,997 3.3%
3,052 3.3%
2,769 3.0%
2,502 2.7%
2,219 2.4%
2,347 2.6%
2,132 2.3%
1,794 2.0%
1,950 2.1%
1,351 1.5%
1,353 1.5%
1,257 1.4%
1,103 1.2%
946 1.0%
399 0.4%
300 0.3%
177 0.2%
23 0.0%
91,639 100.0%

2015-2016
9,811 10.5%
9,745 10.5%
7,256 7.8%
6,233 6.7%
5,018 5.4%
5,146 5.5%
3,765 4.0%
3,667 3.9%
3,800 4.1%
3,699 4.0%
3,482 3.7%
3,146 3.4%
2,768 3.0%
3,198 3.4%
2,683 2.9%
2,572 2.8%
2,283 2.5%
2,128 2.3%
2,344 2.5%
1,839 2.0%
1,984 2.1%
1,186 1.3%
1,316 1.4%
1,280 1.4%
1,054 1.1%
860 0.9%
349 0.4%
299 0.3%
140 0.2%
18 0.0%
93,069 100.0%

2016-2017
9,562 10.3%
9,944 10.7%
7,821 8.4%
6,391 6.9%
5,025 5.4%
5,277 5.7%
3,435 3.7%
3,870 4.2%
3,871 4.2%
3,461 3.7%
3,300 3.5%
3,019 3.2%
2,588 2.8%
3,083 3.3%
2,918 3.1%
2,560 2.8%
2,314 2.5%
1,960 2.1%
2,501 2.7%
1,977 2.1%
1,921 2.1%
1,202 1.3%
1,143 1.2%
1,301 1.4%
1,033 1.1%
800 0.9%
310 0.3%
225 0.2%
139 0.1%
18 0.0%
92,969 100.0%



SANTA MONICA COLLEGE

Institutional Research

Section Variables

Weekend/Weekday Status SeCtlons
Fall Term
Department 2011-2012 2012-2013 2013-2014 2014-2015 2015-2016 2016-2017
grg” English 413 15.5% 399 14.7% 402 14.5% 398 14.2% 392 13.6% 371 12.8%
O spring Mathematics 240 9.0% 233 8.6% 238 8.6% 238 8.5% 248 8.6% 250 8.6%
O summer Communicati.. 155 5.8% 155 5.7% 165 6.0% 180 6.4% 201 7.0% 209 7.2%
O winter Philosophy a.. 137 5.1% 152 5.6% 163 5.9% 162 5.8% 176 6.1% 186 6.4%
Business 133 5.0% 139 5.1% 137 5.0% 143 5.1% 151 5.2% 166 5.7%
Computer Sci.. 126 4.7% 127 4.7% 128 4.6% 129 4.6% 143 4.9% 138 4.8%
Music 139 5.2% 135 5.0% 131 4.7% 126 4.5% 104 3.6% 102 3.5%
Credit Status Life Science 106 4.0% 110 4.0% 109 3.9% 111 4.0% 116 4.0% 126 4.3%
@ Credit Art 108 4.0% 108 4.0% 110 4.0% 111 4.0% 116 4.0% 121 4.2%
O Noncredit Counseling 93 3.5% 96 3.5% 102 3.7% 108 3.9% 111 3.8% 110 3.8%
Design Techn.. 95 3.6% 96 3.5% 100 3.6% 101 3.6% 107 3.7% 113 3.9%
Physical Scie.. 91 3.4% 91 3.3% 92 3.3% 92 3.3% 98 3.4% 97 3.3%
Earth Science 87 3.3% 91 3.3% 92 3.3% 92 3.3% 98 3.4% 97 3.3%
Kinesiology 76 2.8% 81 3.0% 89 3.2% 92 3.3% 101 3.5% 112 3.9%
Department Psychology 87 3.3% 88 3.2% 89 3.2% 94 3.4% 98 3.4% 91 3.1%
All ESL 88 3.3% 88 3.2% 90 3.3% 91 3.3% 83 2.9% 76 2.6%
History 74 2.8% 79 2.9% 83 3.0% 82 2.9% 80 2.8% 77 2.7%
Subject Modern Lang.. 74 2.8% 81 3.0% 77 2.8% 74 2.6% 83 2.9% 82 2.8%
Al Cosmetology 82 3.1% 88 3.2% 73 2.6% 71 2.5% 71 2.5% 75 2.6%
Photography . 62 2.3% 66 2.4% 73 2.6% 71 2.5% 76 2.6% 76 2.6%
Dance 48 1.8% 53 1.9% 53 1.9% 57 2.0% 59 2.0% 52 1.8%
Health Scien.. 56 2.1% 53 1.9% 53 1.9% 54 1.9% 51 1.8% 52 1.8%
Education/ECE 34 1.3% 36 1.3% 40 1.4% a4 1.6% 46 1.6% 46 1.6%
Theatre Arts 37 1.4% 42 1.5% a1 1.5% 40 1.4% 42 1.5% 42 1.4%
Disabled Stu.. 18 0.7% 20 0.7% 16 0.6% 15 0.5% 16 0.6% 16 0.6%
Athletics 10 0.4% 11 0.4% 15 0.5% 18 0.6% 17 0.6% 18 0.6%
Library 3 0.1% 4 0.1% 4 0.1% 4 0.1% 4 0.1% 3 0.1%
Student Life 1 0.0% 1 0.0% 1 0.0% 1 0.0% 1 0.0% 1 0.0%

Grand Total 2,673 100.0% 2,723 100.0% 2,766 100.0% 2,799 100.0% 2,889 100.0% 2,905 100.0%
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Student Profile
Enrollment Status

Term

@ Fall

QO spring
QO summer
QO winter

Department
Business

Subject
All

Course
All

Department

Business

Grand Total

Student
Profile
Continuing
Student

First-Time
Student

First-Time
Transfer
Student

K-12 Special
Admit
Student

Retuning
Student

Total

Enrollment Count SR
Success Count

Success Rate

Equity Gap along Student ..

Enroliment Count SR
Success Count
Success Rate

Equity Gap along Student ..

Enrollment Count SR
Success Count
Success Rate

Equity Gap along Student ..

Enrollment Count SR
Success Count
Success Rate

Equity Gap along Student ..

Enrollment Count SR
Success Count

Success Rate

Equity Gap along Student ..

Enrollment Count SR
Success Count

Success Rate

Equity Gap along Student ..

Enrollment Count SR
Success Count
Success Rate

Equity Gap along Student ..

2011-2012
2,998
2,101

70.1%
2.1%
632
426
67.4%
-0.6%
726
462
63.6%
-4.3%
3

1
33.3%
-34.7%
545
344
63.1%
-4.9%
4,904
3,334
68.0%
0.0%
4,904
3,334
68.0%
0.0%

Success Rate & Equity Gap

2012-2013
2,902
2,093

72.1%
3.3%
645
426
66.0%
-2.8%
836
550
65.8%
-3.1%
2

2
100.0%
31.2%
535
316
59.1%
-9.8%
4,920
3,387
68.8%
0.0%
4,920
3,387
68.8%
0.0%

2013-2014
3,013
2,247

74.6%
4.0%
543
364
67.0%
-3.6%
716
447
62.4%
-8.2%
6

6
100.0%
29.4%
535
335
62.6%
-8.0%
4,813
3,399
70.6%
0.0%
4,813
3,399
70.6%
0.0%

2014-2015
3,019
2,179

72.2%
3.8%
605
381
63.0%
-5.4%
752
488
64.9%
-3.5%
12

11
91.7%
23.3%
524
299
57.1%
-11.3%
4,912
3,358
68.4%
0.0%
4,912
3,358
68.4%
0.0%

2015-2016
3,210
2,283

71.1%
2.3%
589
371
63.0%
-5.9%
739
495
67.0%
-1.9%
5

5]
100.0%
31.1%
580
374
64.5%
-4.4%
5,123
3,528
68.9%
0.0%
5,123
3,528
68.9%
0.0%

2016-2017
3,220
2,386

74.1%
4.4%
550
339
61.6%
-8.0%
807
527
65.3%
-4.4%
16

5
31.3%
-38.4%
610
368
60.3%
-9.3%
5,203
3,625
69.7%
0.0%
5,203
3,625
69.7%
0.0%
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Student Profile
Enrollment Status

Department

rt

thletics
usiness
ommunication

osmetology
ounseling

ance

esign Technology

Music

hysical Science

Term

O rFall

O Spring
O Summer
@ Winter

omputer Science ..

isabled Students ..

Modern Languages ..

on-Credit Educati..
hilosophy and Soc..
hotography and F..

Department
Art

Athletics

Student Pr..

Continuing
Student

First-Time
Student

First-Time
Transfer
Student

K-12 Special
Admit
Student

Retuning
Student

Unknown

Total

Continuing
Student

First-Time
Student

First-Time
Transfer
Student

Enrollment Count SR
Retention Count SR
Retention Rate
Enrollment Count SR
Retention Count SR
Retention Rate
Enrollment Count SR
Retention Count SR
Retention Rate
Enrollment Count SR
Retention Count SR
Retention Rate
Enrollment Count SR
Retention Count SR
Retention Rate
Enrollment Count SR
Retention Count SR
Retention Rate
Enrollment Count SR
Retention Count SR
Retention Rate
Enrollment Count SR
Retention Count SR
Retention Rate
Enrollment Count SR
Retention Count SR
Retention Rate
Enrollment Count SR
Retention Count SR

Retention Rate

2011-2012
238
226

95.0%
21

19
90.5%
27

23
85.2%
i

1
100.0%
27

25
92.6%

314
294
93.6%
109

91
83.5%

100.0%

Success Rate & Equity Gap

RR
2012-2013
190
174
91.6%
1
1
100.0%

100.0%
10

8
80.0%

212
193
91.0%

2013-2014
224

212
94.6%

20

17

85.0%

100.0%
9
9
100.0%

264
247
93.6%
11

11
100.0%

1
1
100.0%

2014-2015
529
492

93.0%
13

10
76.9%
40

30
75.0%
9

9
100.0%
29

20
69.0%

0.0%
621
561

90.3%
26

26
100.0%

50.0%

2015-2016
426

369

86.6%

3

14

93.3%

42

37

88.1%

59
46
78.0%

542
466
86.0%
46

45
97.8%

2016-2017
453
394

87.0%
17

15
88.2%
24

19
79.2%
2

2
100.0%
35

26
74.3%

531
456
85.9%
21

20
95.2%
1

0
0.0%



Definition of Terms_1

Definition of Terms Used

Age: Age was calculated from student birth date information and reflects ages as of October 15 for the term recorded

Basic Skill Student: if enrolled in at least one pre-collegiate credit course (non-degree applicable) during the term recorded.
Count of Sections: the number of classes offered for a course in a given term (for example, 20 sections of ENGL 1).

Course Enrollment: the total number of course enrollments all students have amassed in the department. This count is duplicated by student as students are counted once for each enroliment in a class
section.

Course Retention: Course retention rate calculated by dividing the number of A, B, C, CR, P, D, F, I, NC, and NP grades by the number of A, B, C, CR, D, DR, F, I, NC, NP, P, and W grades. Grades of RD
(report delayed) and IP (in progress) were excluded from the analyses.

Course Success: Successful course completion rate calculated by dividing the number of A, B, C, CR, or P grades by the number of A, B, C, CR, D, DR, F, I, NC, NP, P, and W grades. Grades of RD (report
delayed) and IP (in progress) were excluded from the analyses.

Day/Evening Status

Day Section: Sections where at least one session record has a start time (XF05) beginning on or after 6:00 A.M. and before 4:30 P.M

Evening Sections: All Sections that do not meet the "Day Section” criteria and have at least one session record that has a start time beginning on or after 4:30 P.M. and before 6:00 A.M. regardless of the days scheduled.
Day Enrollment: Count of student enrollment in sections that have "Day Section" designation.

Evening Enrollment: Count of student enrollment in sections that have "Evening Section" designation.

Educational Goal.

Transfer: Transfer to a four-year institution with or without an associate degree;

Associate Degree: Obtain a two-year associate’s degree or vocational degree without transfer;

Certificate: Earn a vocational certificate without transfer;

Career Objective: Discover/formulate career interests, plans, or goals, prepare for a new career, advance in a current job/career, or maintain certificate or license (e.g., Nursing, Real Estate);
i D Personal intellectual or cultural de P

Improve Basic Skills: Improve basic skills in English, reading, or math;

Complete HS Credits/GED: Complete credits for high school diploma or GED;

Move from NC to Credit: To move from noncredit coursework to credit coursework;

4-Yr Student: Four-year college student taking courses to meeting four-year college requirements;

Unreported: Undecided on goal, uncollected, unreported.

Education Status: Student’s highest level of education.

Enrollment Status: Student’s current standing with respect to attendance at the college:

First-time students are those enrolled in college for the first time after high school in a primary term (fall or spring);

First-time transfers are students enrolled at SMC for the first time and who transferred from another institution of higher education;
Returning students enrolled at SMC after an absence of one or more primary terms.

Continuing students are those who were enrolled at SMC in the previous regular session;

Special Admit students are high school students concurrently or dually enrolled at SMC.



Ethnicity: As self-reported by students in their application. The clasification used here is different from the classification used by the Chancellor's
Office.The Chancellor’s Office introduced the “multiple races” ethnicity/race category in the summer of 2009 and eliminated the “other” category.

Gender: Male or Female

Part/Full Time Status: Full-time students enrolled in 12 or more credit units during the time recorded. Part-time student enrolled in 0.5 to 11.5
credit units during the term recorded.

Residence Status (for fee purposes in the term recorded)

Weekday Status

Monday-Friday: if the class is scheduled in any of the days between Monday and Friday

Arranged: If the class has no permanent fixed day to meet, flexible schedule.

Weekend: If the class meets Saturday or Sunday

Online/On-Ground Status

Online Student: a student enrolled in one or more online course. The student may be enrolled on face-to-face courses too, but considered as online-student if enrolled in one
or more online courses.

On-Ground Student: a student enrolled in face-to-face (On-Ground) courses only, not enrolled in any online-course.
Online Section: Sections with distance education (Online) session.

On-Ground Section: Sections without distance education (Online) session.

Online Enrollment: Enrollment count in sections that have “"Online” designation.

On-Ground Enrollment: Enrollment count in sections that have “"On-ground” designation.
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Instructional Program Review Data Table
(2011/2012 to 2016/2017)

Contents

The data package includes the following tables
1. Student Profile

2. Course Enrollment Pattern ( Section , Enroliment)
3. Outcomes (Success and Retention)

Two types of templets are used to present data in the data package

1. Graphs/Charts: are good to observe overall trends and compare the relative performance of different groups.
2. Data Tables: provide downloadable basic data for further analysis.

Filters

Four types of filters are available to help you navigate to the level of data you want to explore.

Term Filter: Fall, Spring, Summer, or Winter? Fall term data is most commonly used for Instructional Program Review purpose.
Credit Status Filter: Credit, non-credit, or all

Variable Filters: Student variables, section variables, course variables ...

Course Hierarchy Filters: Department, Discipline, Course

PN

Help and Support

Please use Instructional Program Review Dashboards manual for detail step by step instruction on how to login to tableau server, explore the dashboards, and print or download
reports. You may forward any other questions or comments you have to research@SMC.edu
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Student Profile: Enrolilment Status

Student Profile
Enrollment Status

Credit Status
All

Term
Fall
Spring
Summer
Winter

Department
Photography and Fashion

Subject
PHOTO

Course
All

Total Student Head Count

20112012 | 1,169
20122013 | 1,126
2013-2014 | 1,080

2014-2015
2015-2016
2016-2017

Continuing Student

803 787

68.7%
69.9%
65.7%
69.7%
72.5%

710 705 700

2011-2012
2012-2013
2013-2014
2014-2015
2015-2016

66.5%

658

2016-2017

11.3%

2011-2012

Retuning Student
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N
o
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©
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First-Time Transfer Student
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©
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©
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©

2013-2014
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N

2014-2015
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First-Time Student

4.9%
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2015-2016

1,011
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990
.
P
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o
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5
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N
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~N o~
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2012-2013 ™
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2013-2014 »
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Course Profile

Weekend/Weekday Status Course Enrollment: weekend/Weekday Status
Total Course Enroliment Trend
Credit Status 2011-2012 4,281
O credit 2012-2013 4,481
@ Noncredit 2013-2014 3,867
2014-2015 3,931
Term 2015-2016 4,094
Orall 2016-2017 3,049
QO spring
8 :;m;mer Course Enroliment Trend Disaggregated by Course Type
inter
Monday-Friday Class Weekend Class Arranged Class
Deptartment
All
100.0%
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All i
153
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° o
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Section Variables
Weekend/Weekday Status

Section Pattern: weekend/Weekday Status

Credit Status
All

All Section Trend
2011-2012 2,846
Term 2012-2013 2,889

®rei 2013-201. [ 2907
Qs 2014-20vs | 2 544
St 2015-201. | 5+

Department

Al

Subject Section Trend by Section Type

All Monday-Friday Class Arranged Class Weekend Class

0.9 84.7% 84.4% 84.8% 84.9% 84.7% 83.9%

Course 0.8
All 0.7
0.6
0.5
0.4
0.3
0.2 13.9% 14.2% 13.8% 13.9% 14.0% 15.2%
0.1 1.4% 1.4% 1.4% 1.2% 1.2% 0.9%

4 2,499 2,571 2,561

III =1

%

2,411 2,437 2,46

KIII

N
=

Section Count
=
=

IS
=)
o
IS
=
=)
ES
N
o
IS
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=

o
IS
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EN
=
IS
=
w
@
w
N
N
o

2015-2016
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2015-2016
2011-2012
2012-2013
2013-2014
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Success Rate by Student Group

K-12 Special Admit Student ‘

%0°00T

%0001

5

£102-970C

9102-510C

ST0Z-¥10C

3

8

¥T02-€10C

£702-210C

2102-1102

1

2

2

Retuning Student

%95

%0°LS
%9°'19
%T'09
%9°'6S

%9°'9S

90 102 116 o5 106 114
N

£10T-910C

186 202

9T02-510C

146

ST0Z-v10CT

193

T02-€10C

171

£102-210C

2102-110C

159

First-Time Transfer Student

%9'6v
%79
%209

%T°LS
%E'8S
%0°8S

o
-
-

134 129 118 143

130

96 230 240

1

224 230 226

£102-970C
9102-510C
ST0Z-¥10C
¥T02-€10C
£102-210C
2102-1102

) ® o
%9°95 & H £102-9102
o (3]
" %565 2 3 91025102
[
H 2 g
2 %6°LS g g s10z-v10Z
g
[ %185 8 2 v10z-€10¢
B
= %0°85 2 3 €102-2102
%565 g 2 Z10z-1102
~
%80 2 = £10z-9T02
G
5
2 %L 0L S 91025102
5 3
° wn
2 %z © -
& %2 bl 9 ST0z-4102
2 G
£ o
3 %I TL 3 ¥102-€102
S 5
S 3
© %b' L = €102-210Z
E
8
%b'L9 s z102-1102
T = T T
o o o
5 g g
S S
o
S
2)ey ssadoNg |S uN0) ssadNs ¥S unod juawjjoiuy
c
s
2
5
i
22 E
58 o5
awv = c >
= o Q ‘m.
=5 2EGQ Em -
SE =t EE £ o 9 o
o= T a3s 8 o [
=i ELGHAE ag 5 5
) 3= o=
Hha L@O000 a& 5% 8%



SANTA MONICA COLLEGE
Institutional Research

Student Profile
Enrollment Status

Term

@ Fall

QO spring
QO summer
QO winter

Department
Photography and Fashion

Subject
PHOTO

Course
All

Success Rate Equity Gap
Equity Gap is calculated using the
Percentage Point Gap methodology.
The method compares the
percentage in success rate for a
disaggregated subgroup to the
percentage for all students.

Success Rate by Student Group

Continuing Student First-Time Student First-Time Transfer Student

First-Time Transfer

Year Continuing Student First-Time Student Student
2011-2012  Enroliment Count SR 740 299 169
Success Count 495 166 99
Success Rate 66.9% 55.5% 58.6%
Equity Gap along Stud.. 4.3% -7.0% -4.0%
2012-2013  Enroliment Count SR 776 267 183
Success Count 564 149 113
Success Rate 72.7% 55.8% 61.7%
Equity Gap along Stud.. 5.9% -10.9% -5.0%
2013-2014  Enrollment Count SR 711 274 168
Success Count 481 162 98
Success Rate 67.7% 59.1% 58.3%
Equity Gap along Stud.. 4.3% -4.2% -5.0%
2014-2015  Enroliment Count SR 715 307 152
Success Count 520 164 89
Success Rate 72.7% 53.4% 58.6%
Equity Gap along Stud.. 7.1% -12.2% -7.1%
2015-2016  Enroliment Count SR 720 250 158
Success Count 477 128 100
Success Rate 66.3% 51.2% 63.3%
Equity Gap along Stud.. 4.3% -10.8% 1.3%
2016-2017  Enroliment Count SR 617 209 136
Success Count 412 110 64
Success Rate 66.8% 52.6% 47.1%

Equity Gap along Stud.. 5.8% -8.4% -13.9%

K-12 Special Admit Student

K-12 Special Admit
Student

1

0.0%
0.0%

100.0%
33.3%

100.0%
36.7%

62.5%
-3.1%

0.0%
0.0%
5

4
80.0%
19.0%

Retuning Student

Retuning Student

121
72
59.5%
-3.1%
120
72
60.0%
-6.7%
147

82
55.8%
-7.6%
106
67
63.2%
-2.4%
124

72
58.1%
-3.9%
107

65
60.7%
-0.2%

Grand Total

1,330
832
62.6%
0.0%
1,347
899
66.7%
0.0%
1,301
824
63.3%
0.0%
1,288
845
65.6%
0.0%
1,254
777
62.0%
0.0%
1,074
655
61.0%
0.0%
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Course-Section Profile
Weekend/Weekday Status

Term

@ Fall

QO spring
O summer
O winter

Department
Photography and Fashion

Subject
PHOTO

Course
All

Success Count Group Success Rate

Enrollment Count SR

Success Rate

Monday-Friday Class Weekend Class

by Class Type

Arranged Class

80.0% -
’ 68.1% 19 oo 1% T
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Term

@ Fall

QO spring
O summer
QO winter

Credit Status
All

Department
Al

Subject
All

Course
All

2011-2012
26,524
18,328
11,894
4,982
185
8,180
10

305
848
3,107

8,196
13,063
95,622

I 27.7%
I 0.2%
I 12.4%

s

[ 0.2%

I s.6%

| 0.0%

[ 0.3%

] 0.9%

Ws2%

B s.6%
I 13.7%

Enrollment Grade Distribution

2012-2013
26,603
17,948
11,548
4,568
1
7,236
7

300
597
2,510

7,935
15,023
94,276

[, 2s.2%
I 19.0%
I 12.2%

| EXD

| 0.0%

B 7.7%

| 0.0%

| 0.3%

|o.6%

H27%

B 8.4%
I 159%

2013-2014
26,111
17,712
11,687
4,739

7,261
5

271
727
2,395
8
6,302
14,744
91,962

[ 28.4%
I 0.3%
I 12.7%

M 5.2%

Bl 7.9%

| 0.0%

| 0.3%

| o.8%

W26%

| 0.0%

Bl 5.9%
I 15.0%

2014-2015
26,938
17,218
11,239
4,565

7,338
5

326
638
2,329
49
6,123
14,871
91,639

I 25.4%
I 1s8.8%
I :23%

M s0%

B s.0%

| 0.0%

| 0.4%

| 0.7%

B2s5%

|0.1%

Bl s.7%
I 15.2%

2015-2016
27,442
17,650
11,126
4,486

7,494
3

320
528
2,341
98
5,808
15,773
93,069

I 25.5%
[ 19.0%
I 12.0%

M 2s%

| EBLS

| 0.0%

| 0.3%

| 0.6%

H25%

|0.1%

Bl 5.2%
I 16.9%

2016-2017
28,566
17,201
10,723
4,266

7,817

298
432
2,051
133
5,793
15,689
92,969

[ 30.7%
I i5.5%
B 11.5%

| EX3O

B 8.4%

| 0.3%

| 0.5%

B22%

|0.1%

B 5.2%
I 16.9%
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Term

@ Fall

QO spring
O summer

Credit Status
All

Student Profile
Enrollment Status

Department
All

Subject
All

Course
All

Department
Art

Athletics

Business

Communication

Computer Science and

Information Systems

Cosmetology

Student Profile

Continuing Student
First-Time Student
First-Time Transfer Student
K-12 Special Admit Student
Retuning Student

Total

Continuing Student
First-Time Student
First-Time Transfer Student
Retuning Student

Total

Continuing Student
First-Time Student
First-Time Transfer Student
K-12 Special Admit Student
Retuning Student

Total

Continuing Student
First-Time Student
First-Time Transfer Student|
K-12 Special Admit Student
Retuning Student

Total

Continuing Student
First-Time Student
First-Time Transfer Student
K-12 Special Admit Student
Retuning Student

Total

Continuing Student
First-Time Student
First-Time Transfer Student

2011-2012
1,731 59.5%
670  23.0%
272 9.4%
6  02%

230 7.9%
2,909 100.0%
145 48.8%
122 41.1%
21 7.1%

9 3.0%

297 100.0%
2,324 61.3%
527  13.9%
519 13.7%

3 01%
418 11.0%
3,791 100.0%
2,967  67.7%
858  19.6%
324 7.4%
11 0.3%
225 5.1%
4,385 100.0%
1,579 58.7%
450 16.7%
326 12.1%

3 01%

331 12.3%
2,689  100.0%
298 57.5%
99 19.1%
58 11.2%

Student Profile

Fall Term
2012-2013

1,669  60.3%
611 22.1%
280 10.1%
6  02%
204 7.4%
2,770 100.0%
169 54.0%
103 32.9%
32 102%
9 2.9%
313 100.0%
2,266 59.3%
526 13.8%
608  15.9%
2 01%
419 11.0%
3,821 100.0%
2,706 63.9%
879 20.8%
401 9.5%
16 0.4%
231 5.5%
4,233 100.0%
1,528 59.6%
374 14.6%
323 12.6%
4 02%
335 13.1%
2,564  100.0%
270 56.8%
87  18.3%
63 13.3%

2013-2014
1,691 58.9%
680  23.7%
296 10.3%
4 0.1%
201 7.0%
2,872 100.0%
187 53.3%
116 33.0%
38 10.8%
10 2.8%
351 100.0%
2,334 62.4%
447 12.0%
533 14.3%
6 0.2%
418 11.2%
3,738 100.0%
2,998  67.1%
881 19.7%
353 7.9%
11 0.2%
228 5.1%
4,471 100.0%
1,569 60.5%
349 13.5%
354 13.7%
7 0.3%
314 12.1%
2,593 100.0%
263  59.6%
70 15.9%
68 15.4%

2014-2015
1,585 58.2%
619 22.7%
291 10.7%
10 0.4%
219 8.0%
2,724 100.0%
186 52.0%
105 29.3%
54 15.1%
13 3.6%
358 100.0%
2,351 61.3%
503 13.1%
558 14.6%
11 0.3%
411 10.7%
3,834 100.0%
3,234 67.1%
936 19.4%
400 8.3%
15 0.3%
238 4.9%
4,823 100.0%
1,659 61.5%
385 14.3%
349 12.9%
8 0.3%
298 11.0%
2,699 100.0%
221 53.3%
81 19.5%
62 14.9%

2015-2016
1,805 56.7%
791 24.8%
341 10.7%
8 0.3%
240 7.5%
3,185 100.0%
171 51.4%
95 28.5%
56 16.8%
il 3.3%
333  100.0%
2,500 62.9%
479 12.0%
549 13.8%
5 0.1%
444 11.2%
3,977 100.0%
3,247  62.6%
1,081 20.8%
462 8.9%
106 2.0%
290 5.6%
5,186 100.0%
1,730 60.5%
371 13.0%
362 12.7%
78 2.7%
318 11.1%
2,859 100.0%
225 51.8%
80 18.4%
77 17.7%

2016-2017
1,781 55.1%
742 22.9%
409 12.6%
13 0.4%
290 9.0%
3,235 100.0%
158 52.5%
103 34.2%
34 11.3%
6 2.0%
301 100.0%
2,494  61.2%
471 11.6%
600 14.7%
33 0.8%
474 11.6%
4,072 100.0%
3,346 62.7%
1,035 19.4%
515 9.7%
112 2.1%
326 6.1%
5,334 100.0%
1,630 60.3%
374 13.8%
323 11.9%
69 2.6%
307 11.4%
2,703 100.0%
243 53.4%
82 18.0%

70

15.4%
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Term

@ Fall

QO spring
O summer
QO winter

Credit Status
All

Course-Section Profile
Weekend/Weekday Status

Department
All

Subject
All

Department

English

Mathematics

Philosophy and Social Sciences
Communication

Emeritus

Business

Psychology

Life Science

Art

Counseling

Computer Science and Information S..

History

Music

Earth Science
Kinesiology

Physical Science

Modern Languages and Cultures
ESL

Design Technology
Cosmetology
Photography and Fashion
Non-Credit Education
Dance

Education/ECE

Theatre Arts

Health Sciences

Athletics

Disabled Students Center
Library

Student Life

Grand Total

2011-2012
10,879 11.4%
9,602 10.0%
6,790 7.1%
5,171 5.4%
5,871 6.1%
4,937 5.2%
3,884 4.1%
3,518 3.7%
3,641 3.8%
3,287 3.4%
3,372 3.5%
3,361 3.5%
3,586 3.8%
3,113 3.3%
3,008 3.1%
2,502 2.6%
2,423 2.5%
2,393 2.5%
2,133 2.2%
2,180 2.3%
1,885 2.0%
2,464 2.6%
1,576 1.6%
1,033 1.1%
1,055 1.1%
1,131 1.2%
299 0.3%
365 0.4%
130 0.1%
33 0.0%
95,622 100.0%

Course Enrollment

Fall Term

2012-2013 2013-2014
10,338 11.0% 10,177 11.1%
9,348 9.9% 9,310 10.1%
6,857 7.3% 7,052 7.7%
4,999 5.3% 5,355 5.8%
5,834 6.2% 4,959 5.4%
4,927 5.2% 4,828 5.2%
3,794 4.0% 3,753 4.1%
3,665 3.9% 3,484 3.8%
3,391 3.6% 3,484 3.8%
3,293 3.5% 3,392 3.7%
3,232 3.4% 3,204 3.5%
3,355 3.6% 3,472 3.8%
3,486 3.7% 3,198 3.5%
3,077 3.3% 3,012 3.3%
2,866 3.0% 2,893 3.1%
2,551 2.7% 2,475 2.7%
2,515 2.7% 2,301 2.5%
2,381 2.5% 2,401 2.6%
2,108 2.2% 2,142 2.3%
2,255 2.4% 1,938 2.1%
1,940 2.1% 1,923 2.1%
2,436 2.6% 1,626 1.8%
1,566 1.7% 1,496 1.6%
1,131 1.2% 1,142 1.2%
1,076 1.1% 1,009 1.1%
996 1.1% 1,018 1.1%
319 0.3% 380 0.4%
341 0.4% 330 0.4%
167 0.2% 178 0.2%
32 0.0% 30 0.0%
94,276 100.0% 91,962 100.0%

2014-2015
10,091 11.0%
9,287 10.1%
6,869 7.5%
5,880 6.4%
5,086 5.6%
4,921 5.4%
3,847 4.2%
3,565 3.9%
3,269 3.6%
3,580 3.9%
3,254 3.6%
3,319 3.6%
2,997 3.3%
3,052 3.3%
2,769 3.0%
2,502 2.7%
2,219 2.4%
2,347 2.6%
2,132 2.3%
1,794 2.0%
1,950 2.1%
1,351 1.5%
1,353 1.5%
1,257 1.4%
1,103 1.2%
946 1.0%
399 0.4%
300 0.3%
177 0.2%
23 0.0%
91,639 100.0%

2015-2016
9,811 10.5%
9,745 10.5%
7,256 7.8%
6,233 6.7%
5,018 5.4%
5,146 5.5%
3,765 4.0%
3,667 3.9%
3,800 4.1%
3,699 4.0%
3,482 3.7%
3,146 3.4%
2,768 3.0%
3,198 3.4%
2,683 2.9%
2,572 2.8%
2,283 2.5%
2,128 2.3%
2,344 2.5%
1,839 2.0%
1,984 2.1%
1,186 1.3%
1,316 1.4%
1,280 1.4%
1,054 1.1%
860 0.9%
349 0.4%
299 0.3%
140 0.2%
18 0.0%
93,069 100.0%

2016-2017
9,562 10.3%
9,944 10.7%
7,821 8.4%
6,391 6.9%
5,025 5.4%
5,277 5.7%
3,435 3.7%
3,870 4.2%
3,871 4.2%
3,461 3.7%
3,300 3.5%
3,019 3.2%
2,588 2.8%
3,083 3.3%
2,918 3.1%
2,560 2.8%
2,314 2.5%
1,960 2.1%
2,501 2.7%
1,977 2.1%
1,921 2.1%
1,202 1.3%
1,143 1.2%
1,301 1.4%
1,033 1.1%
800 0.9%
310 0.3%
225 0.2%
139 0.1%
18 0.0%
92,969 100.0%
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Section Variables

Weekend/Weekday Status SeCtlons
Fall Term
Department 2011-2012 2012-2013 2013-2014 2014-2015 2015-2016 2016-2017
grg” English 413 15.5% 399 14.7% 402 14.5% 398 14.2% 392 13.6% 371 12.8%
O spring Mathematics 240 9.0% 233 8.6% 238 8.6% 238 8.5% 248 8.6% 250 8.6%
O summer Communicati.. 155 5.8% 155 5.7% 165 6.0% 180 6.4% 201 7.0% 209 7.2%
O winter Philosophy a.. 137 5.1% 152 5.6% 163 5.9% 162 5.8% 176 6.1% 186 6.4%
Business 133 5.0% 139 5.1% 137 5.0% 143 5.1% 151 5.2% 166 5.7%
Computer Sci.. 126 4.7% 127 4.7% 128 4.6% 129 4.6% 143 4.9% 138 4.8%
Music 139 5.2% 135 5.0% 131 4.7% 126 4.5% 104 3.6% 102 3.5%
Credit Status Life Science 106 4.0% 110 4.0% 109 3.9% 111 4.0% 116 4.0% 126 4.3%
@ Credit Art 108 4.0% 108 4.0% 110 4.0% 111 4.0% 116 4.0% 121 4.2%
O Noncredit Counseling 93 3.5% 96 3.5% 102 3.7% 108 3.9% 111 3.8% 110 3.8%
Design Techn.. 95 3.6% 96 3.5% 100 3.6% 101 3.6% 107 3.7% 113 3.9%
Physical Scie.. 91 3.4% 91 3.3% 92 3.3% 92 3.3% 98 3.4% 97 3.3%
Earth Science 87 3.3% 91 3.3% 92 3.3% 92 3.3% 98 3.4% 97 3.3%
Kinesiology 76 2.8% 81 3.0% 89 3.2% 92 3.3% 101 3.5% 112 3.9%
Department Psychology 87 3.3% 88 3.2% 89 3.2% 94 3.4% 98 3.4% 91 3.1%
All ESL 88 3.3% 88 3.2% 90 3.3% 91 3.3% 83 2.9% 76 2.6%
History 74 2.8% 79 2.9% 83 3.0% 82 2.9% 80 2.8% 77 2.7%
Subject Modern Lang.. 74 2.8% 81 3.0% 77 2.8% 74 2.6% 83 2.9% 82 2.8%
Al Cosmetology 82 3.1% 88 3.2% 73 2.6% 71 2.5% 71 2.5% 75 2.6%
Photography . 62 2.3% 66 2.4% 73 2.6% 71 2.5% 76 2.6% 76 2.6%
Dance 48 1.8% 53 1.9% 53 1.9% 57 2.0% 59 2.0% 52 1.8%
Health Scien.. 56 2.1% 53 1.9% 53 1.9% 54 1.9% 51 1.8% 52 1.8%
Education/ECE 34 1.3% 36 1.3% 40 1.4% a4 1.6% 46 1.6% 46 1.6%
Theatre Arts 37 1.4% 42 1.5% a1 1.5% 40 1.4% 42 1.5% 42 1.4%
Disabled Stu.. 18 0.7% 20 0.7% 16 0.6% 15 0.5% 16 0.6% 16 0.6%
Athletics 10 0.4% 11 0.4% 15 0.5% 18 0.6% 17 0.6% 18 0.6%
Library 3 0.1% 4 0.1% 4 0.1% 4 0.1% 4 0.1% 3 0.1%
Student Life 1 0.0% 1 0.0% 1 0.0% 1 0.0% 1 0.0% 1 0.0%

Grand Total 2,673 100.0% 2,723 100.0% 2,766 100.0% 2,799 100.0% 2,889 100.0% 2,905 100.0%
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Student Profile
Enrollment Status

Term

@ Fall

QO spring
QO summer
QO winter

Department
Business

Subject
All

Course
All

Department

Business

Grand Total

Student
Profile
Continuing
Student

First-Time
Student

First-Time
Transfer
Student

K-12 Special
Admit
Student

Retuning
Student

Total

Enrollment Count SR
Success Count

Success Rate

Equity Gap along Student ..

Enroliment Count SR
Success Count
Success Rate

Equity Gap along Student ..

Enrollment Count SR
Success Count
Success Rate

Equity Gap along Student ..

Enrollment Count SR
Success Count
Success Rate

Equity Gap along Student ..

Enrollment Count SR
Success Count

Success Rate

Equity Gap along Student ..

Enrollment Count SR
Success Count

Success Rate

Equity Gap along Student ..

Enrollment Count SR
Success Count
Success Rate

Equity Gap along Student ..

2011-2012
2,998
2,101

70.1%
2.1%
632
426
67.4%
-0.6%
726
462
63.6%
-4.3%
3

1
33.3%
-34.7%
545
344
63.1%
-4.9%
4,904
3,334
68.0%
0.0%
4,904
3,334
68.0%
0.0%

Success Rate & Equity Gap

2012-2013
2,902
2,093

72.1%
3.3%
645
426
66.0%
-2.8%
836
550
65.8%
-3.1%
2

2
100.0%
31.2%
535
316
59.1%
-9.8%
4,920
3,387
68.8%
0.0%
4,920
3,387
68.8%
0.0%

2013-2014
3,013
2,247

74.6%
4.0%
543
364
67.0%
-3.6%
716
447
62.4%
-8.2%
6

6
100.0%
29.4%
535
335
62.6%
-8.0%
4,813
3,399
70.6%
0.0%
4,813
3,399
70.6%
0.0%

2014-2015
3,019
2,179

72.2%
3.8%
605
381
63.0%
-5.4%
752
488
64.9%
-3.5%
12

11
91.7%
23.3%
524
299
57.1%
-11.3%
4,912
3,358
68.4%
0.0%
4,912
3,358
68.4%
0.0%

2015-2016
3,210
2,283

71.1%
2.3%
589
371
63.0%
-5.9%
739
495
67.0%
-1.9%
5

5]
100.0%
31.1%
580
374
64.5%
-4.4%
5,123
3,528
68.9%
0.0%
5,123
3,528
68.9%
0.0%

2016-2017
3,220
2,386

74.1%
4.4%
550
339
61.6%
-8.0%
807
527
65.3%
-4.4%
16

5
31.3%
-38.4%
610
368
60.3%
-9.3%
5,203
3,625
69.7%
0.0%
5,203
3,625
69.7%
0.0%
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Student Profile
Enrollment Status

Department

rt

thletics
usiness
ommunication

osmetology
ounseling

ance

esign Technology

Music

hysical Science

Term

O rFall

O Spring
O Summer
@ Winter

omputer Science ..

isabled Students ..

Modern Languages ..

on-Credit Educati..
hilosophy and Soc..
hotography and F..

Department
Art

Athletics

Student Pr..

Continuing
Student

First-Time
Student

First-Time
Transfer
Student

K-12 Special
Admit
Student

Retuning
Student

Unknown

Total

Continuing
Student

First-Time
Student

First-Time
Transfer
Student

Enrollment Count SR
Retention Count SR
Retention Rate
Enrollment Count SR
Retention Count SR
Retention Rate
Enrollment Count SR
Retention Count SR
Retention Rate
Enrollment Count SR
Retention Count SR
Retention Rate
Enrollment Count SR
Retention Count SR
Retention Rate
Enrollment Count SR
Retention Count SR
Retention Rate
Enrollment Count SR
Retention Count SR
Retention Rate
Enrollment Count SR
Retention Count SR
Retention Rate
Enrollment Count SR
Retention Count SR
Retention Rate
Enrollment Count SR
Retention Count SR

Retention Rate

2011-2012
238
226

95.0%
21

19
90.5%
27

23
85.2%
i

1
100.0%
27

25
92.6%

314
294
93.6%
109

91
83.5%

100.0%

Success Rate & Equity Gap

RR
2012-2013
190
174
91.6%
1
1
100.0%

100.0%
10

8
80.0%

212
193
91.0%

2013-2014
224

212
94.6%

20

17

85.0%

100.0%
9
9
100.0%

264
247
93.6%
11

11
100.0%

1
1
100.0%

2014-2015
529
492

93.0%
13

10
76.9%
40

30
75.0%
9

9
100.0%
29

20
69.0%

0.0%
621
561

90.3%
26

26
100.0%

50.0%

2015-2016
426

369

86.6%

3

14

93.3%

42

37

88.1%

59
46
78.0%

542
466
86.0%
46

45
97.8%

2016-2017
453
394

87.0%
17

15
88.2%
24

19
79.2%
2

2
100.0%
35

26
74.3%

531
456
85.9%
21

20
95.2%
1

0
0.0%



Definition of Terms_1

Definition of Terms Used

Age: Age was calculated from student birth date information and reflects ages as of October 15 for the term recorded

Basic Skill Student: if enrolled in at least one pre-collegiate credit course (non-degree applicable) during the term recorded.
Count of Sections: the number of classes offered for a course in a given term (for example, 20 sections of ENGL 1).

Course Enrollment: the total number of course enrollments all students have amassed in the department. This count is duplicated by student as students are counted once for each enroliment in a class
section.

Course Retention: Course retention rate calculated by dividing the number of A, B, C, CR, P, D, F, I, NC, and NP grades by the number of A, B, C, CR, D, DR, F, I, NC, NP, P, and W grades. Grades of RD
(report delayed) and IP (in progress) were excluded from the analyses.

Course Success: Successful course completion rate calculated by dividing the number of A, B, C, CR, or P grades by the number of A, B, C, CR, D, DR, F, I, NC, NP, P, and W grades. Grades of RD (report
delayed) and IP (in progress) were excluded from the analyses.

Day/Evening Status

Day Section: Sections where at least one session record has a start time (XF05) beginning on or after 6:00 A.M. and before 4:30 P.M

Evening Sections: All Sections that do not meet the "Day Section” criteria and have at least one session record that has a start time beginning on or after 4:30 P.M. and before 6:00 A.M. regardless of the days scheduled.
Day Enrollment: Count of student enrollment in sections that have "Day Section" designation.

Evening Enrollment: Count of student enrollment in sections that have "Evening Section" designation.

Educational Goal.

Transfer: Transfer to a four-year institution with or without an associate degree;

Associate Degree: Obtain a two-year associate’s degree or vocational degree without transfer;

Certificate: Earn a vocational certificate without transfer;

Career Objective: Discover/formulate career interests, plans, or goals, prepare for a new career, advance in a current job/career, or maintain certificate or license (e.g., Nursing, Real Estate);
i D Personal intellectual or cultural de P

Improve Basic Skills: Improve basic skills in English, reading, or math;

Complete HS Credits/GED: Complete credits for high school diploma or GED;

Move from NC to Credit: To move from noncredit coursework to credit coursework;

4-Yr Student: Four-year college student taking courses to meeting four-year college requirements;

Unreported: Undecided on goal, uncollected, unreported.

Education Status: Student’s highest level of education.

Enrollment Status: Student’s current standing with respect to attendance at the college:

First-time students are those enrolled in college for the first time after high school in a primary term (fall or spring);

First-time transfers are students enrolled at SMC for the first time and who transferred from another institution of higher education;
Returning students enrolled at SMC after an absence of one or more primary terms.

Continuing students are those who were enrolled at SMC in the previous regular session;

Special Admit students are high school students concurrently or dually enrolled at SMC.



Ethnicity: As self-reported by students in their application. The clasification used here is different from the classification used by the Chancellor's
Office.The Chancellor’s Office introduced the “multiple races” ethnicity/race category in the summer of 2009 and eliminated the “other” category.

Gender: Male or Female

Part/Full Time Status: Full-time students enrolled in 12 or more credit units during the time recorded. Part-time student enrolled in 0.5 to 11.5
credit units during the term recorded.

Residence Status (for fee purposes in the term recorded)

Weekday Status

Monday-Friday: if the class is scheduled in any of the days between Monday and Friday

Arranged: If the class has no permanent fixed day to meet, flexible schedule.

Weekend: If the class meets Saturday or Sunday

Online/On-Ground Status

Online Student: a student enrolled in one or more online course. The student may be enrolled on face-to-face courses too, but considered as online-student if enrolled in one
or more online courses.

On-Ground Student: a student enrolled in face-to-face (On-Ground) courses only, not enrolled in any online-course.
Online Section: Sections with distance education (Online) session.

On-Ground Section: Sections without distance education (Online) session.

Online Enrollment: Enrollment count in sections that have “"Online” designation.

On-Ground Enrollment: Enrollment count in sections that have “"On-ground” designation.
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Instructional Program Review Data Table
(2011/2012 to 2016/2017)

Contents

The data package includes the following tables
1. Student Profile

2. Course Enrollment Pattern ( Section , Enroliment)
3. Outcomes (Success and Retention)

Two types of templets are used to present data in the data package

1. Graphs/Charts: are good to observe overall trends and compare the relative performance of different groups.
2. Data Tables: provide downloadable basic data for further analysis.

Filters

Four types of filters are available to help you navigate to the level of data you want to explore.

Term Filter: Fall, Spring, Summer, or Winter? Fall term data is most commonly used for Instructional Program Review purpose.
Credit Status Filter: Credit, non-credit, or all

Variable Filters: Student variables, section variables, course variables ...

Course Hierarchy Filters: Department, Discipline, Course

PN

Help and Support

Please use Instructional Program Review Dashboards manual for detail step by step instruction on how to login to tableau server, explore the dashboards, and print or download
reports. You may forward any other questions or comments you have to research@SMC.edu
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Student Profile: Fulltime

Student Profile
Fulltime

Credit Status
All

Term
Fall
Spring
Summer
Winter

Department
Photography and Fashion

Subject
PHOTO

Course
All

Total Student Head Count

2011-2012 1,169
2012-2013 1,126
2013-2014 1,080
2014-2015 1,011
2015-2016 966
2016-2017 990
Student Head Count Disagg ed by D graphics (Percent and Count )
Part-time student Ful-time student
63.1% 62.8% 61.9% 63.2%
I 36.9% 37.4% 37.2% 38.1% 37.2% 36.8%
738
607 626

431 421
402
I | 385 : :

2011-2012 2012-2013 2013-2014 2014-2015 2015-2016 2016-2017 | 2011-2012 2012-2013 2013-2014 2014-2015 2015-2016 2016-2017
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Course Profile

Weekend/Weekday Status Course Enrollment: weekend/Weekday Status
Total Course Enroliment Trend
Credit Status 2011-2012 4,281
O credit 2012-2013 4,481
@ Noncredit 2013-2014 3,867
2014-2015 3,931
Term 2015-2016 4,094
Orall 2016-2017 3,049
QO spring
8 :;m;mer Course Enroliment Trend Disaggregated by Course Type
inter
Monday-Friday Class Weekend Class Arranged Class
Deptartment
All
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All i
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Section Variables
Weekend/Weekday Status

Section Pattern: weekend/Weekday Status

Credit Status
All

All Section Trend
2011-2012 2,846
Term 2012-2013 2,889

®rei 2013-201. [ 2907
Qs 2014-20vs | 2 544
St 2015-201. | 5+

Department

Al

Subject Section Trend by Section Type

All Monday-Friday Class Arranged Class Weekend Class

0.9 84.7% 84.4% 84.8% 84.9% 84.7% 83.9%

Course 0.8
All 0.7
0.6
0.5
0.4
0.3
0.2 13.9% 14.2% 13.8% 13.9% 14.0% 15.2%
0.1 1.4% 1.4% 1.4% 1.2% 1.2% 0.9%

4 2,499 2,571 2,561

III =1

%

2,411 2,437 2,46

KIII

N
=

Section Count
=
=

IS
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o
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o
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Student Profile
Fulltime

Term

@ Fall

O Spring
Summer

O Winter

Department
Photography and Fashion

Subject
All

Course
All

80.0% |

Success Rate

800 |

Success Count SR

Enrollment Count SR

60.0% |

40.0% |

20.0% |

0.0%

600 -

400

200

1000

500

2011-2012

2012-2013

Success Rate

Part-time student

61.3% 62.5%

1,089

2013-2014 2014-2015

by Student Group

62.5%

692

1,108

2015-2016

56.6%

596

1,053

2016-2017

Ful-time student

75.4% 73.2%

73.4%

71.7% 71.2%

2011-2012 2012-2013 2013-2014 2014-2015 2016-2017

2015-2016
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Student Profile
Fulltime

Term

@ Fall

QO spring
QO summer
QO winter

Department
Photography and Fashion

Subject
PHOTO

Course
All

Success Rate Equity Gap
Equity Gap is calculated using the
Percentage Point Gap methodology.
The method compares the
percentage in success rate for a
disaggregated subgroup to the
percentage for all students.

Success Rate by Student Group

Ful-time student

Year

2011-2012

2012-2013

2013-2014

2014-2015

2015-2016

2016-2017

Enrollment Count SR
Success Count
Success Rate

Equity Gap along Stud..

Enroliment Count SR
Success Count
Success Rate

Equity Gap along Stud..

Enroliment Count SR
Success Count
Success Rate

Equity Gap along Stud..

Enroliment Count SR
Success Count
Success Rate

Equity Gap along Stud..

Enroliment Count SR
Success Count
Success Rate

Equity Gap along Stud..

Enroliment Count SR
Success Count
Success Rate

Equity Gap along Stud..

Ful-time student

509
333
65.4%
2.9%
532
380
71.4%
4.7%
503
343
68.2%
4.9%
493
350
71.0%
5.4%
523
336
64.2%
2.3%
449
301
67.0%
6.1%

Part-time student

Part-time student

821
499
60.8%
-1.8%
815
519
63.7%
-3.1%
798
481
60.3%
-3.1%
795
495
62.3%
-3.3%
731
441
60.3%
-1.6%
625
354
56.6%
-4.3%

Grand Total

1,330
832
62.6%
0.0%
1,347
899
66.7%
0.0%
1,301
824
63.3%
0.0%
1,288
845
65.6%
0.0%
1,254
777
62.0%
0.0%
1,074
655
61.0%
0.0%
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Course-Section Profile
Weekend/Weekday Status

Term

@ Fall

QO spring
O summer
O winter

Department
Photography and Fashion

Subject
PHOTO

Course
All

Success Count Group Success Rate

Enrollment Count SR

Success Rate

Monday-Friday Class Weekend Class

by Class Type

Arranged Class

80.0% -
’ 68.1% 19 oo 1% T
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Term

@ Fall

QO spring
O summer
QO winter

Credit Status
All

Department
Al

Subject
All

Course
All

2011-2012
26,524
18,328
11,894
4,982
185
8,180
10

305
848
3,107

8,196
13,063
95,622

I 27.7%
I 0.2%
I 12.4%

s

[ 0.2%

I s.6%

| 0.0%

[ 0.3%

] 0.9%

Ws2%

B s.6%
I 13.7%

Enrollment Grade Distribution

2012-2013
26,603
17,948
11,548
4,568
1
7,236
7

300
597
2,510

7,935
15,023
94,276

[, 2s.2%
I 19.0%
I 12.2%

| EXD

| 0.0%

B 7.7%

| 0.0%

| 0.3%

|o.6%

H27%

B 8.4%
I 159%

2013-2014
26,111
17,712
11,687
4,739

7,261
5

271
727
2,395
8
6,302
14,744
91,962

[ 28.4%
I 0.3%
I 12.7%

M 5.2%

Bl 7.9%

| 0.0%

| 0.3%

| o.8%

W26%

| 0.0%

Bl 5.9%
I 15.0%

2014-2015
26,938
17,218
11,239
4,565

7,338
5

326
638
2,329
49
6,123
14,871
91,639

I 25.4%
I 1s8.8%
I :23%

M s0%

B s.0%

| 0.0%

| 0.4%

| 0.7%

B2s5%

|0.1%

Bl s.7%
I 15.2%

2015-2016
27,442
17,650
11,126
4,486

7,494
3

320
528
2,341
98
5,808
15,773
93,069

I 25.5%
[ 19.0%
I 12.0%

M 2s%

| EBLS

| 0.0%

| 0.3%

| 0.6%

H25%

|0.1%

Bl 5.2%
I 16.9%

2016-2017
28,566
17,201
10,723
4,266

7,817

298
432
2,051
133
5,793
15,689
92,969

[ 30.7%
I i5.5%
B 11.5%

| EX3O

B 8.4%

| 0.3%

| 0.5%

B22%

|0.1%

B 5.2%
I 16.9%
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Term

@ Fall

QO spring
O summer

Credit Status
All

Student Profile
Fulltime

Department
All

Subject
All

Course
All

Department
Art

Athletics

Business

Communication

Computer Science and

Information Systems

Cosmetology

Counseling

Dance

Design Technology

Disabled Students
Center

Student Profile
Ful-time student
Part-time student
Total

Ful-time student
Part-time student
Total

Ful-time student
Part-time student
Total

Ful-time student
Part-time student
Total

Ful-time student
Part-time student
Total

Ful-time student
Part-time student
Total

Ful-time student
Non-credit
Part-time student
Total

Ful-time student
Part-time student
Total

Ful-time student
Part-time student
Total

Ful-time student
Non-credit
Part-time student
Total

2011-2012
1,520  52.3%
1,389 47.7%
2,909 100.0%
244 82.2%
53 17.8%
297 100.0%
1,791 47.2%
2,000 52.8%
3,791 100.0%
2,749 62.7%
1,636 37.3%
4,385 100.0%
1,241 46.2%
1,448 53.8%
2,689 100.0%
100 19.3%
418 80.7%
518 100.0%
1,850  57.5%
10 03%
1,357 42.2%
3,217 100.0%
624 55.4%
503 44.6%
1,127 100.0%
463 36.2%
815  63.8%
1,278  100.0%
63 22.0%

45 15.7%
179 62.4%
287 100.0%

Student Profile

Fall Term
2012-2013 2013-2014

1,400  50.5% 1,486 51.7%
1,370 49.5% 1,386  48.3%
2,770 100.0% 2,872 100.0%
265  84.7% 290 82.6%
48 15.3% 61 17.4%
313 100.0% 351 100.0%
1,681 44.0% 1,714 45.9%
2,140 56.0% 2,024 54.1%
3,821 100.0% 3,738 100.0%
2,434 57.5% 2,613  58.4%
1,799  42.5% 1,858  41.6%
4,233 100.0% 4,471 100.0%
1,078 42.0% 1,082  41.7%
1,486  58.0% 1,511 58.3%
2,564 100.0% 2,593 100.0%
83 17.5% 70 15.9%
392 82.5% 371 84.1%
475 100.0% 441 100.0%
1,739 53.9% 1,831 55.4%
18 0.6% 10 03%
1,468 45.5% 1,466 44.3%
3,225 100.0% 3,307 100.0%
569 48.8% 564 49.6%
598 51.2% 574 50.4%
1,167 100.0% 1,138 100.0%
383 30.6% 445 35.0%
869  69.4% 827  65.0%
1,252 100.0% 1,272 100.0%
62 23.7% 60  23.8%

34 13.0% 31 12.3%
166 63.4% 161 63.9%
262 100.0% 252 100.0%

2014-2015
1,390  51.0%
1,334 49.0%
2,724 100.0%

290  81.0%
68  19.0%
358  100.0%
1,713 44.7%
2,121 55.3%
3,834 100.0%
2,766  57.4%
2,057  42.6%
4,823 100.0%
1,173 43.5%
1,526 56.5%
2,699 100.0%
58  14.0%
357 86.0%
415 100.0%
1,939 57.4%
9 0.3%
1,431 42.3%
3,379 100.0%
500  48.6%
529  51.4%
1,029 100.0%
418 33.7%
823 66.3%
1,241 100.0%
77 32.5%

30 12.7%
130 54.9%
237 100.0%

2015-2016
1,661  52.2%
1,524  47.8%
3,185 100.0%

278 83.5%
55 16.5%
333 100.0%

1,801  47.5%
2,086  52.5%
3,977  100.0%
2,931  56.5%
2,255  43.5%
5,186 100.0%
1,305  45.6%
1,554  54.4%
2,859  100.0%

70 16.1%
364  83.9%
434 100.0%

2,197  63.7%

5 0.1%

1,248 36.2%

3,450  100.0%
572 54.9%
470 45.1%

1,042 100.0%
456 34.9%
849  65.1%

1,305 100.0%

78 31.2%

20 8.0%
152 60.8%
250 100.0%

2016-2017
1,648  50.9%
1,587  49.1%
3,235 100.0%

264 87.7%
37 12.3%
301 100.0%
1,963 48.2%
2,109 51.8%
4,072 100.0%
2,995  56.1%
2,339 43.9%
5,334  100.0%
1,232 45.6%
1,471 54.4%
2,703 100.0%
4 9.7%
411 90.3%
455 100.0%
1,981  61.0%
8 0.2%
1,259  38.8%
3,248 100.0%
499 52.8%
446 47.2%
945 100.0%
506  37.4%
848  62.6%
1,354 100.0%
47 257%

14 7.7%
122 66.7%
183 100.0%
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Term

@ Fall

QO spring
O summer
QO winter

Credit Status
All

Course-Section Profile
Weekend/Weekday Status

Department
All

Subject
All

Department

English

Mathematics

Philosophy and Social Sciences
Communication

Emeritus

Business

Psychology

Life Science

Art

Counseling

Computer Science and Information S..

History

Music

Earth Science
Kinesiology

Physical Science

Modern Languages and Cultures
ESL

Design Technology
Cosmetology
Photography and Fashion
Non-Credit Education
Dance

Education/ECE

Theatre Arts

Health Sciences

Athletics

Disabled Students Center
Library

Student Life

Grand Total

2011-2012
10,879 11.4%
9,602 10.0%
6,790 7.1%
5,171 5.4%
5,871 6.1%
4,937 5.2%
3,884 4.1%
3,518 3.7%
3,641 3.8%
3,287 3.4%
3,372 3.5%
3,361 3.5%
3,586 3.8%
3,113 3.3%
3,008 3.1%
2,502 2.6%
2,423 2.5%
2,393 2.5%
2,133 2.2%
2,180 2.3%
1,885 2.0%
2,464 2.6%
1,576 1.6%
1,033 1.1%
1,055 1.1%
1,131 1.2%
299 0.3%
365 0.4%
130 0.1%
33 0.0%
95,622 100.0%

Course Enrollment

Fall Term

2012-2013 2013-2014
10,338 11.0% 10,177 11.1%
9,348 9.9% 9,310 10.1%
6,857 7.3% 7,052 7.7%
4,999 5.3% 5,355 5.8%
5,834 6.2% 4,959 5.4%
4,927 5.2% 4,828 5.2%
3,794 4.0% 3,753 4.1%
3,665 3.9% 3,484 3.8%
3,391 3.6% 3,484 3.8%
3,293 3.5% 3,392 3.7%
3,232 3.4% 3,204 3.5%
3,355 3.6% 3,472 3.8%
3,486 3.7% 3,198 3.5%
3,077 3.3% 3,012 3.3%
2,866 3.0% 2,893 3.1%
2,551 2.7% 2,475 2.7%
2,515 2.7% 2,301 2.5%
2,381 2.5% 2,401 2.6%
2,108 2.2% 2,142 2.3%
2,255 2.4% 1,938 2.1%
1,940 2.1% 1,923 2.1%
2,436 2.6% 1,626 1.8%
1,566 1.7% 1,496 1.6%
1,131 1.2% 1,142 1.2%
1,076 1.1% 1,009 1.1%
996 1.1% 1,018 1.1%
319 0.3% 380 0.4%
341 0.4% 330 0.4%
167 0.2% 178 0.2%
32 0.0% 30 0.0%
94,276 100.0% 91,962 100.0%

2014-2015
10,091 11.0%
9,287 10.1%
6,869 7.5%
5,880 6.4%
5,086 5.6%
4,921 5.4%
3,847 4.2%
3,565 3.9%
3,269 3.6%
3,580 3.9%
3,254 3.6%
3,319 3.6%
2,997 3.3%
3,052 3.3%
2,769 3.0%
2,502 2.7%
2,219 2.4%
2,347 2.6%
2,132 2.3%
1,794 2.0%
1,950 2.1%
1,351 1.5%
1,353 1.5%
1,257 1.4%
1,103 1.2%
946 1.0%
399 0.4%
300 0.3%
177 0.2%
23 0.0%
91,639 100.0%

2015-2016
9,811 10.5%
9,745 10.5%
7,256 7.8%
6,233 6.7%
5,018 5.4%
5,146 5.5%
3,765 4.0%
3,667 3.9%
3,800 4.1%
3,699 4.0%
3,482 3.7%
3,146 3.4%
2,768 3.0%
3,198 3.4%
2,683 2.9%
2,572 2.8%
2,283 2.5%
2,128 2.3%
2,344 2.5%
1,839 2.0%
1,984 2.1%
1,186 1.3%
1,316 1.4%
1,280 1.4%
1,054 1.1%
860 0.9%
349 0.4%
299 0.3%
140 0.2%
18 0.0%
93,069 100.0%

2016-2017
9,562 10.3%
9,944 10.7%
7,821 8.4%
6,391 6.9%
5,025 5.4%
5,277 5.7%
3,435 3.7%
3,870 4.2%
3,871 4.2%
3,461 3.7%
3,300 3.5%
3,019 3.2%
2,588 2.8%
3,083 3.3%
2,918 3.1%
2,560 2.8%
2,314 2.5%
1,960 2.1%
2,501 2.7%
1,977 2.1%
1,921 2.1%
1,202 1.3%
1,143 1.2%
1,301 1.4%
1,033 1.1%
800 0.9%
310 0.3%
225 0.2%
139 0.1%
18 0.0%
92,969 100.0%



SANTA MONICA COLLEGE
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Section Variables

Weekend/Weekday Status SeCtlons
Fall Term
Department 2011-2012 2012-2013 2013-2014 2014-2015 2015-2016 2016-2017
grg” English 413 15.5% 399 14.7% 402 14.5% 398 14.2% 392 13.6% 371 12.8%
O spring Mathematics 240 9.0% 233 8.6% 238 8.6% 238 8.5% 248 8.6% 250 8.6%
O summer Communicati.. 155 5.8% 155 5.7% 165 6.0% 180 6.4% 201 7.0% 209 7.2%
O winter Philosophy a.. 137 5.1% 152 5.6% 163 5.9% 162 5.8% 176 6.1% 186 6.4%
Business 133 5.0% 139 5.1% 137 5.0% 143 5.1% 151 5.2% 166 5.7%
Computer Sci.. 126 4.7% 127 4.7% 128 4.6% 129 4.6% 143 4.9% 138 4.8%
Music 139 5.2% 135 5.0% 131 4.7% 126 4.5% 104 3.6% 102 3.5%
Credit Status Life Science 106 4.0% 110 4.0% 109 3.9% 111 4.0% 116 4.0% 126 4.3%
@ Credit Art 108 4.0% 108 4.0% 110 4.0% 111 4.0% 116 4.0% 121 4.2%
O Noncredit Counseling 93 3.5% 96 3.5% 102 3.7% 108 3.9% 111 3.8% 110 3.8%
Design Techn.. 95 3.6% 96 3.5% 100 3.6% 101 3.6% 107 3.7% 113 3.9%
Physical Scie.. 91 3.4% 91 3.3% 92 3.3% 92 3.3% 98 3.4% 97 3.3%
Earth Science 87 3.3% 91 3.3% 92 3.3% 92 3.3% 98 3.4% 97 3.3%
Kinesiology 76 2.8% 81 3.0% 89 3.2% 92 3.3% 101 3.5% 112 3.9%
Department Psychology 87 3.3% 88 3.2% 89 3.2% 94 3.4% 98 3.4% 91 3.1%
All ESL 88 3.3% 88 3.2% 90 3.3% 91 3.3% 83 2.9% 76 2.6%
History 74 2.8% 79 2.9% 83 3.0% 82 2.9% 80 2.8% 77 2.7%
Subject Modern Lang.. 74 2.8% 81 3.0% 77 2.8% 74 2.6% 83 2.9% 82 2.8%
Al Cosmetology 82 3.1% 88 3.2% 73 2.6% 71 2.5% 71 2.5% 75 2.6%
Photography . 62 2.3% 66 2.4% 73 2.6% 71 2.5% 76 2.6% 76 2.6%
Dance 48 1.8% 53 1.9% 53 1.9% 57 2.0% 59 2.0% 52 1.8%
Health Scien.. 56 2.1% 53 1.9% 53 1.9% 54 1.9% 51 1.8% 52 1.8%
Education/ECE 34 1.3% 36 1.3% 40 1.4% a4 1.6% 46 1.6% 46 1.6%
Theatre Arts 37 1.4% 42 1.5% a1 1.5% 40 1.4% 42 1.5% 42 1.4%
Disabled Stu.. 18 0.7% 20 0.7% 16 0.6% 15 0.5% 16 0.6% 16 0.6%
Athletics 10 0.4% 11 0.4% 15 0.5% 18 0.6% 17 0.6% 18 0.6%
Library 3 0.1% 4 0.1% 4 0.1% 4 0.1% 4 0.1% 3 0.1%
Student Life 1 0.0% 1 0.0% 1 0.0% 1 0.0% 1 0.0% 1 0.0%

Grand Total 2,673 100.0% 2,723 100.0% 2,766 100.0% 2,799 100.0% 2,889 100.0% 2,905 100.0%
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Student Profile
Fulltime

Term
@ Fall
O Spring Business
QO summer

QO winter

Department

Department
Business

Subject
All

Course
All

Grand Total

Student
Profile

Ful-time
student

Part-time
student

Total

Enrollment Count SR
Success Count

Success Rate

Equity Gap along Student ..

Enroliment Count SR
Success Count
Success Rate

Equity Gap along Student ..

Enrollment Count SR
Success Count
Success Rate

Equity Gap along Student ..

Enrollment Count SR
Success Count
Success Rate

Equity Gap along Student ..

2011-2012
2,480
1,842

74.3%
6.3%
2,424
1,492

61.6%

-6.4%
4,904
3,334

68.0%
0.0%
4,904
3,334

68.0%
0.0%

Success Rate & Equity Gap

2012-2013
2,279
1,694

74.3%
5.5%
2,641
1,693

64.1%

-4.7%
4,920
3,387

68.8%
0.0%
4,920
3,387

68.8%
0.0%

2013-2014
2,346
1,774

75.6%
5.0%
2,467
1,625
65.9%
-4.8%
4,813
3,399
70.6%
0.0%
4,813
3,399
70.6%
0.0%

2014-2015
2,308
1,740

75.4%
7.0%
2,604
1,618

62.1%

-6.2%
4,912
3,358

68.4%
0.0%
4,912
3,358

68.4%
0.0%

2015-2016
2,592
1,942

74.9%
6.1%
2,531
1,586

62.7%

-6.2%
5,123
3,528

68.9%
0.0%
5,123
3,528

68.9%
0.0%

2016-2017
2,614
1,995

76.3%
6.6%
2,589
1,630

63.0%

-6.7%
5,203
3,625

69.7%
0.0%
5,203
3,625

69.7%
0.0%
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Student Profile
Fulltime

Department

rt

thletics
usiness
ommunication

osmetology
ounseling

ance

esign Technology

Music

hysical Science

Term

O rFall

O Spring
O Summer
@ Winter

omputer Science ..

isabled Students ..

Modern Languages ..

on-Credit Educati..
hilosophy and Soc..
hotography and F..

Department
Art

Athletics

Business

Communication

Student Pr..

Ful-time
student

Part-time
student

Total

Ful-time
student

Part-time
student

Total

Ful-time
student

Part-time
student

Total

Ful-time
student

Enrollment Count SR
Retention Count SR
Retention Rate
Enrollment Count SR
Retention Count SR
Retention Rate
Enrollment Count SR
Retention Count SR
Retention Rate
Enrollment Count SR
Retention Count SR
Retention Rate
Enrollment Count SR
Retention Count SR
Retention Rate
Enrollment Count SR
Retention Count SR
Retention Rate
Enrollment Count SR
Retention Count SR
Retention Rate
Enrollment Count SR
Retention Count SR
Retention Rate
Enrollment Count SR
Retention Count SR
Retention Rate
Enrollment Count SR
Retention Count SR

Retention Rate

2011-2012
36

34
94.4%
278
260
93.5%
314
294
93.6%
23

19
82.6%
93

78
83.9%
116
97
83.6%
189
163
86.2%
346
299
86.4%
535
462
86.4%
71

70
98.6%

Success Rate & Equity Gap

RR
2012-2013
68
60
88.2%
144
133
92.4%
212
193
91.0%

114
84
73.7%
135
115
85.2%
249

2013-2014
110
106

96.4%
154

141
91.6%
264

247
93.6%
2

2
100.0%
11

11
100.0%
13

13
100.0%
323
265
82.0%
266
238
89.5%
589

503
85.4%
382
361
94.5%

2014-2015
303
282

93.1%
318
279

87.7%
621
561

90.3%

8

8
100.0%
21

20
95.2%
29

28

96.6%
543
457

84.2%
495
412

83.2%

1,038
869
83.7%

2015-2016
225
192

85.3%
317
274

86.4%
542
466

86.0%

7

7
100.0%
42

39
92.9%
49

46

93.9%
550
465

84.5%
512
432

84.4%

1,062
897
84.5%

2016-2017
223

187

83.9%

308

269

87.3%

531

456
85.9%

90.9%
534
441

82.6%
535
448

83.7%

1,069
889

83.2%
562
529

94.1%



Definition of Terms_1

Definition of Terms Used

Age: Age was calculated from student birth date information and reflects ages as of October 15 for the term recorded

Basic Skill Student: if enrolled in at least one pre-collegiate credit course (non-degree applicable) during the term recorded.
Count of Sections: the number of classes offered for a course in a given term (for example, 20 sections of ENGL 1).

Course Enrollment: the total number of course enrollments all students have amassed in the department. This count is duplicated by student as students are counted once for each enroliment in a class
section.

Course Retention: Course retention rate calculated by dividing the number of A, B, C, CR, P, D, F, I, NC, and NP grades by the number of A, B, C, CR, D, DR, F, I, NC, NP, P, and W grades. Grades of RD
(report delayed) and IP (in progress) were excluded from the analyses.

Course Success: Successful course completion rate calculated by dividing the number of A, B, C, CR, or P grades by the number of A, B, C, CR, D, DR, F, I, NC, NP, P, and W grades. Grades of RD (report
delayed) and IP (in progress) were excluded from the analyses.

Day/Evening Status

Day Section: Sections where at least one session record has a start time (XF05) beginning on or after 6:00 A.M. and before 4:30 P.M

Evening Sections: All Sections that do not meet the "Day Section” criteria and have at least one session record that has a start time beginning on or after 4:30 P.M. and before 6:00 A.M. regardless of the days scheduled.
Day Enrollment: Count of student enrollment in sections that have "Day Section" designation.

Evening Enrollment: Count of student enrollment in sections that have "Evening Section" designation.

Educational Goal.

Transfer: Transfer to a four-year institution with or without an associate degree;

Associate Degree: Obtain a two-year associate’s degree or vocational degree without transfer;

Certificate: Earn a vocational certificate without transfer;

Career Objective: Discover/formulate career interests, plans, or goals, prepare for a new career, advance in a current job/career, or maintain certificate or license (e.g., Nursing, Real Estate);
i D Personal intellectual or cultural de P

Improve Basic Skills: Improve basic skills in English, reading, or math;

Complete HS Credits/GED: Complete credits for high school diploma or GED;

Move from NC to Credit: To move from noncredit coursework to credit coursework;

4-Yr Student: Four-year college student taking courses to meeting four-year college requirements;

Unreported: Undecided on goal, uncollected, unreported.

Education Status: Student’s highest level of education.

Enrollment Status: Student’s current standing with respect to attendance at the college:

First-time students are those enrolled in college for the first time after high school in a primary term (fall or spring);

First-time transfers are students enrolled at SMC for the first time and who transferred from another institution of higher education;
Returning students enrolled at SMC after an absence of one or more primary terms.

Continuing students are those who were enrolled at SMC in the previous regular session;

Special Admit students are high school students concurrently or dually enrolled at SMC.



Ethnicity: As self-reported by students in their application. The clasification used here is different from the classification used by the Chancellor's
Office.The Chancellor’s Office introduced the “multiple races” ethnicity/race category in the summer of 2009 and eliminated the “other” category.

Gender: Male or Female

Part/Full Time Status: Full-time students enrolled in 12 or more credit units during the time recorded. Part-time student enrolled in 0.5 to 11.5
credit units during the term recorded.

Residence Status (for fee purposes in the term recorded)

Weekday Status

Monday-Friday: if the class is scheduled in any of the days between Monday and Friday

Arranged: If the class has no permanent fixed day to meet, flexible schedule.

Weekend: If the class meets Saturday or Sunday

Online/On-Ground Status

Online Student: a student enrolled in one or more online course. The student may be enrolled on face-to-face courses too, but considered as online-student if enrolled in one
or more online courses.

On-Ground Student: a student enrolled in face-to-face (On-Ground) courses only, not enrolled in any online-course.
Online Section: Sections with distance education (Online) session.

On-Ground Section: Sections without distance education (Online) session.

Online Enrollment: Enrollment count in sections that have “"Online” designation.

On-Ground Enrollment: Enrollment count in sections that have “"On-ground” designation.
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Instructional Program Review Data Table
(2011/2012 to 2016/2017)

Contents

The data package includes the following tables
1. Student Profile

2. Course Enrollment Pattern ( Section , Enroliment)
3. Outcomes (Success and Retention)

Two types of templets are used to present data in the data package

1. Graphs/Charts: are good to observe overall trends and compare the relative performance of different groups.
2. Data Tables: provide downloadable basic data for further analysis.

Filters

Four types of filters are available to help you navigate to the level of data you want to explore.

Term Filter: Fall, Spring, Summer, or Winter? Fall term data is most commonly used for Instructional Program Review purpose.
Credit Status Filter: Credit, non-credit, or all

Variable Filters: Student variables, section variables, course variables ...

Course Hierarchy Filters: Department, Discipline, Course

PN

Help and Support

Please use Instructional Program Review Dashboards manual for detail step by step instruction on how to login to tableau server, explore the dashboards, and print or download
reports. You may forward any other questions or comments you have to research@SMC.edu
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Student Profile: Gender

Student Profile Total Student Head Count
Gender
2011-2012 1,117
Credit Stat 2012-2013 1,107
ATF 1t Status 2013-2014 1,094
2014-2015 1,123
2015-2016 1,058
2016-2017 930
Term
Fall Student Head Count Disagg ed by D graphics (Percent and Count )
Spring
Summer Female Male
Winter
Department 52.8% 50.5% 51.3% 50.8% 51.7%
Photography and Fashion - 49.2% 48.3% 47.2% 46.7% 49.5% 48.7% -8%
Subject
PHOTO
Course
All

590

I I I i 517 i i i 481

2011—2012 2012- 2013 2013- 2014 2014- 2015 2015- 2016 2016-2017 2011—2012‘ 2012-2013 ‘ 2013—2014‘ 2014-2015 ‘ 2015—2016‘ 2016-2017
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Course Profile

Weekend/Weekday Status Course Enrollment: weekend/Weekday Status
Total Course Enroliment Trend
Credit Status 2011-2012 4,281
O credit 2012-2013 4,481
@ Noncredit 2013-2014 3,867
2014-2015 3,931
Term 2015-2016 4,094
Orall 2016-2017 3,049
QO spring
8 :;m;mer Course Enroliment Trend Disaggregated by Course Type
inter
Monday-Friday Class Weekend Class Arranged Class
Deptartment
All
100.0%
Subject =
All i
153
£
° o
Course £ 50.0%
Al w
< 2 2 2 2 2 . . ° . .
SN D A T A A S SR S S
0.0% - - N pet -
" 4K
g
5
o
o
e
53
£
? 2K
5
&
© 8 ha} — @ @©
< o —
oK - o N - o o 4 R & R IS
~ © < n © ~ ~ « < in © ~ ~ « < n ©
P a p 2 2 iy o a M 2 2 S P a p 2 2
3 S S 3 3 S S 3 S S S 3 3 S S S 3
~N o~ N N ~N o~ o~ N o~ o~ N N N o~ N N o~
& & 4 < b & & & 4 < P é 4 & 4 < b
= i 2 p 2 2 ot o a M 2 2 = A a i a
o (=] o o o o o o o o o o o o o o o
] ] & & ] ] & & ] ] & ] ] ] & & ]
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Section Variables
Weekend/Weekday Status

Section Pattern: weekend/Weekday Status

Credit Status
All

All Section Trend
2011-2012 2,846
Term 2012-2013 2,889

®rei 2013-201. [ 2907
Qs 2014-20vs | 2 544
St 2015-201. | 5+

Department

Al

Subject Section Trend by Section Type

All Monday-Friday Class Arranged Class Weekend Class

0.9 84.7% 84.4% 84.8% 84.9% 84.7% 83.9%

Course 0.8
All 0.7
0.6
0.5
0.4
0.3
0.2 13.9% 14.2% 13.8% 13.9% 14.0% 15.2%
0.1 1.4% 1.4% 1.4% 1.2% 1.2% 0.9%

4 2,499 2,571 2,561

III =1

%

2,411 2,437 2,46

KIII

N
=

Section Count
=
=

IS
=)
o
IS
=
=)
ES
N
o
IS
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=

o
IS
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EN
=
IS
=
w
@
w
N
N
o

2015-2016
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2013-2014
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Success Rate by Student Group

Student Profile Female Male
Gender 80.0% |
72.5%
° 71.1% 71.1% 68.6% 67.0%
63.5% 62.4%
Term 61.0% ° Ly
@ Fall 60.0% 58.6% 57.2% 59.4%
g
QO spring 5
Summer 2 40.0%-
O Winter g O
I+
3
@
20.0% |
Department
Photography and Fashion
0.0%
Subject 800
Al &
€ 4
5 600
Course < 434 424 439
Al $ 400
I+
1
a
200
0
o
)
£
S 740 741 739 743 739
e
@
E
2
c
o
T T T
2011-2012 2012-2013 2013-2014 2014-2015 2015-2016 2016-2017 2011-2012 2012-2013 2013-2014 2014-2015 2015-2016 2016-2017
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Student Profile
Gender

Term

@ Fall

QO spring
QO summer
QO winter

Department
Photography and Fashion

Subject
PHOTO

Course
All

Success Rate Equity Gap
Equity Gap is calculated using the
Percentage Point Gap methodology.
The method compares the
percentage in success rate for a
disaggregated subgroup to the
percentage for all students.

Year

2011-2012

2012-2013

2013-2014

2014-2015

2015-2016

2016-2017

Enrollment Count SR
Success Count
Success Rate

Equity Gap along Stud..

Enroliment Count SR
Success Count
Success Rate

Equity Gap along Stud..

Enroliment Count SR
Success Count
Success Rate

Equity Gap along Stud..

Enroliment Count SR
Success Count
Success Rate

Equity Gap along Stud..

Enroliment Count SR
Success Count
Success Rate

Equity Gap along Stud..

Enroliment Count SR
Success Count
Success Rate

Equity Gap along Stud..

Success Rate by Student Group

Female

Male

Female

691
457
66.1%
3.6%
708
511
72.2%
5.4%
674
466
69.1%
5.8%
665
454
68.3%
2.7%
626
384
61.3%
-0.6%
517
328
63.4%
2.5%

Male

639
375
58.7%
-3.9%
639
388
60.7%
-6.0%
627
358
57.1%
-6.2%
623
391
62.8%
-2.8%
628
393
62.6%
0.6%
557
327
58.7%
-2.3%

Grand Total

1,330
832
62.6%
0.0%
1,347
899
66.7%
0.0%
1,301
824
63.3%
0.0%
1,288
845
65.6%
0.0%
1,254
777
62.0%
0.0%
1,074
655
61.0%
0.0%
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Course-Section Profile
Weekend/Weekday Status

Term

@ Fall

QO spring
O summer
O winter

Department
Photography and Fashion

Subject
PHOTO

Course
All

Success Count Group Success Rate

Enrollment Count SR

Success Rate

Monday-Friday Class Weekend Class

by Class Type

Arranged Class

80.0% -
’ 68.1% 19 oo 1% T
62.8% 63.9% 90:1% 65 404 61.8% ] 61,70, 6:0%
60.0% - 56.3% 58.6% ., 57-6%
7 79 51:2% 50.0% 52.1%
40.0% 35.7%
20.0%
0.0%
900~
827
792
800~ 776 755 T2 oo
700 626
600
500~
400~
300~
200~
100- 27 4 42 25 47 49 29 31 27 28 25 19
00" - S e e . B B S s—
1500~
1,235 1,214 4 181 1,199 1,177
1,013
1000~
500
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Term

@ Fall

QO spring
O summer
QO winter

Credit Status
All

Department
Al

Subject
All

Course
All

2011-2012
26,524
18,328
11,894
4,982
185
8,180
10

305
848
3,107

8,196
13,063
95,622

I 27.7%
I 0.2%
I 12.4%

s

[ 0.2%

I s.6%

| 0.0%

[ 0.3%

] 0.9%

Ws2%

B s.6%
I 13.7%

Enrollment Grade Distribution

2012-2013
26,603
17,948
11,548
4,568
1
7,236
7

300
597
2,510

7,935
15,023
94,276

[, 2s.2%
I 19.0%
I 12.2%

| EXD

| 0.0%

B 7.7%

| 0.0%

| 0.3%

|o.6%

H27%

B 8.4%
I 159%

2013-2014
26,111
17,712
11,687
4,739

7,261
5

271
727
2,395
8
6,302
14,744
91,962

[ 28.4%
I 0.3%
I 12.7%

M 5.2%

Bl 7.9%

| 0.0%

| 0.3%

| o.8%

W26%

| 0.0%

Bl 5.9%
I 15.0%

2014-2015
26,938
17,218
11,239
4,565

7,338
5

326
638
2,329
49
6,123
14,871
91,639

I 25.4%
I 1s8.8%
I :23%

M s0%

B s.0%

| 0.0%

| 0.4%

| 0.7%

B2s5%

|0.1%

Bl s.7%
I 15.2%

2015-2016
27,442
17,650
11,126
4,486

7,494
3

320
528
2,341
98
5,808
15,773
93,069

I 25.5%
[ 19.0%
I 12.0%

M 2s%

| EBLS

| 0.0%

| 0.3%

| 0.6%

H25%

|0.1%

Bl 5.2%
I 16.9%

2016-2017
28,566
17,201
10,723
4,266

7,817

298
432
2,051
133
5,793
15,689
92,969

[ 30.7%
I i5.5%
B 11.5%

| EX3O

B 8.4%

| 0.3%

| 0.5%

B22%

|0.1%

B 5.2%
I 16.9%
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Term

@ Fall

QO spring
O summer

Credit Status
All

Student Profile
Gender

Department
All

Subject
All

Course
All

Department
Art

Athletics

Business

Communication

Computer Science and

Information Systems

Cosmetology

Counseling

Dance

Design Technology

Disabled Students

Center

Earth Science

Student Pr..

Female
Male
Total
Female
Male
Total
Female
Male
Total
Female
Male
Total
Female
Male
Total
Female
Male
Total
Female
Male
Total
Female
Male
Total
Female
Male
Total
Female
Male
Total
Female
Male

2011-2012
1,710  58.8%
1,199 41.2%
2,909 100.0%

101 34.0%
196 66.0%
297 100.0%
1,718 45.3%
2,073 54.7%
3,791  100.0%
2,363 53.9%
2,022 46.1%
4,385 100.0%
1,093 40.6%
1,596  59.4%
2,689 100.0%
457 88.2%
61  11.8%
518 100.0%
1,737 54.0%
1,480  46.0%
3,217 100.0%
915  81.2%
212 18.8%
1,127 100.0%
594 46.5%
684  53.5%
1,278 100.0%
139 48.4%
148 51.6%
287 100.0%
1,373 50.9%

1,326

49.1%

Student Profile

Fall Term

2012-2013 2013-2014
1,629 58.8% 1,631 56.8%
1,141 41.2% 1,241 43.2%
2,770 100.0% 2,872 100.0%
96  30.7% 100 28.5%
217 69.3% 251 71.5%
313  100.0% 351 100.0%
1,750 45.8% 1,698 45.4%
2,071 54.2% 2,040 54.6%
3,821 100.0% 3,738 100.0%
2,255  53.3% 2,351 52.6%
1,978  46.7% 2,120  47.4%
4,233 100.0% 4,471 100.0%
241 36.7% 915 35.3%
1,623 63.3% 1,678 64.7%
2,564 100.0% 2,593 100.0%
423 89.1% 408 92.5%
52 10.9% 33 7.5%
475 100.0% 441 100.0%
1,620 50.2% 1,615  48.8%
1,605 49.8% 1,692 51.2%
3,225 100.0% 3,307 100.0%
914 78.3% 882 77.5%
253 21.7% 256 22.5%
1,167 100.0% 1,138 100.0%
580 46.3% 602 47.3%
672 53.7% 670 52.7%
1,252 100.0% 1,272 100.0%
127 48.5% 124 49.2%
135 51.5% 128 50.8%
262 100.0% 252 100.0%
1,341 50.9% 1,330 50.3%
1,296 49.1% 1,314  49.7%

2014-2015
1,525 56.0%
1,199  44.0%
2,724  100.0%

118 33.0%
240 67.0%
358  100.0%
1,700  44.3%
2,134 55.7%
3,834  100.0%
2,520  52.2%
2,303 47.8%
4,823 100.0%
1,007 37.3%
1,692 62.7%
2,699 100.0%
386 93.0%
29 7.0%
415 100.0%
1,696  50.2%
1,683 49.8%
3,379  100.0%
781 75.9%
248 24.1%
1,029 100.0%
634  51.1%
607  48.9%
1,241 100.0%
112 47.3%
125  52.7%
237 100.0%
1,419 52.0%
1,308 48.0%

2015-2016
1,835  57.6%
1,350  42.4%
3,185 100.0%

109 32.7%
224 67.3%
333 100.0%

1,760 44.3%
2,217 55.7%
3,977  100.0%
2,641  50.9%
2,545  49.1%
5,186 100.0%
1,065  37.3%
1,794 62.7%
2,859 100.0%

395 91.0%
39 9.0%
434 100.0%

1,762 51.1%
1,688  48.9%
3,450 100.0%

751 72.1%
291 27.9%
1,042 100.0%
648 49.7%
657  50.3%
1,305 100.0%
132 52.8%
118 47.2%
250 100.0%

1,504  52.1%

1,384 47.9%

2016-2017
1,862 57.6%
1,373 42.4%
3,235  100.0%

104 34.6%
197 65.4%
301 100.0%
1,855  45.6%
2,217 54.4%
4,072 100.0%
2,662 49.9%
2,672 50.1%
5,334  100.0%
949 35.1%
1,754 64.9%
2,703 100.0%
419 92.1%
36 7.9%
455 100.0%
1,626  50.1%
1,622 49.9%
3,248 100.0%
684  72.4%
261 27.6%
945 100.0%
686  50.7%
668  49.3%
1,354 100.0%
106 57.9%
77 42.1%
183 100.0%
1,461  52.7%
1,312 47.3%
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Term

@ Fall

QO spring
O summer
QO winter

Credit Status
All

Course-Section Profile
Weekend/Weekday Status

Department
All

Subject
All

Department

English

Mathematics

Philosophy and Social Sciences
Communication

Emeritus

Business

Psychology

Life Science

Art

Counseling

Computer Science and Information S..

History

Music

Earth Science
Kinesiology

Physical Science

Modern Languages and Cultures
ESL

Design Technology
Cosmetology
Photography and Fashion
Non-Credit Education
Dance

Education/ECE

Theatre Arts

Health Sciences

Athletics

Disabled Students Center
Library

Student Life

Grand Total

2011-2012
10,879 11.4%
9,602 10.0%
6,790 7.1%
5,171 5.4%
5,871 6.1%
4,937 5.2%
3,884 4.1%
3,518 3.7%
3,641 3.8%
3,287 3.4%
3,372 3.5%
3,361 3.5%
3,586 3.8%
3,113 3.3%
3,008 3.1%
2,502 2.6%
2,423 2.5%
2,393 2.5%
2,133 2.2%
2,180 2.3%
1,885 2.0%
2,464 2.6%
1,576 1.6%
1,033 1.1%
1,055 1.1%
1,131 1.2%
299 0.3%
365 0.4%
130 0.1%
33 0.0%
95,622 100.0%

Course Enrollment

Fall Term

2012-2013 2013-2014
10,338 11.0% 10,177 11.1%
9,348 9.9% 9,310 10.1%
6,857 7.3% 7,052 7.7%
4,999 5.3% 5,355 5.8%
5,834 6.2% 4,959 5.4%
4,927 5.2% 4,828 5.2%
3,794 4.0% 3,753 4.1%
3,665 3.9% 3,484 3.8%
3,391 3.6% 3,484 3.8%
3,293 3.5% 3,392 3.7%
3,232 3.4% 3,204 3.5%
3,355 3.6% 3,472 3.8%
3,486 3.7% 3,198 3.5%
3,077 3.3% 3,012 3.3%
2,866 3.0% 2,893 3.1%
2,551 2.7% 2,475 2.7%
2,515 2.7% 2,301 2.5%
2,381 2.5% 2,401 2.6%
2,108 2.2% 2,142 2.3%
2,255 2.4% 1,938 2.1%
1,940 2.1% 1,923 2.1%
2,436 2.6% 1,626 1.8%
1,566 1.7% 1,496 1.6%
1,131 1.2% 1,142 1.2%
1,076 1.1% 1,009 1.1%
996 1.1% 1,018 1.1%
319 0.3% 380 0.4%
341 0.4% 330 0.4%
167 0.2% 178 0.2%
32 0.0% 30 0.0%
94,276 100.0% 91,962 100.0%

2014-2015
10,091 11.0%
9,287 10.1%
6,869 7.5%
5,880 6.4%
5,086 5.6%
4,921 5.4%
3,847 4.2%
3,565 3.9%
3,269 3.6%
3,580 3.9%
3,254 3.6%
3,319 3.6%
2,997 3.3%
3,052 3.3%
2,769 3.0%
2,502 2.7%
2,219 2.4%
2,347 2.6%
2,132 2.3%
1,794 2.0%
1,950 2.1%
1,351 1.5%
1,353 1.5%
1,257 1.4%
1,103 1.2%
946 1.0%
399 0.4%
300 0.3%
177 0.2%
23 0.0%
91,639 100.0%

2015-2016
9,811 10.5%
9,745 10.5%
7,256 7.8%
6,233 6.7%
5,018 5.4%
5,146 5.5%
3,765 4.0%
3,667 3.9%
3,800 4.1%
3,699 4.0%
3,482 3.7%
3,146 3.4%
2,768 3.0%
3,198 3.4%
2,683 2.9%
2,572 2.8%
2,283 2.5%
2,128 2.3%
2,344 2.5%
1,839 2.0%
1,984 2.1%
1,186 1.3%
1,316 1.4%
1,280 1.4%
1,054 1.1%
860 0.9%
349 0.4%
299 0.3%
140 0.2%
18 0.0%
93,069 100.0%

2016-2017
9,562 10.3%
9,944 10.7%
7,821 8.4%
6,391 6.9%
5,025 5.4%
5,277 5.7%
3,435 3.7%
3,870 4.2%
3,871 4.2%
3,461 3.7%
3,300 3.5%
3,019 3.2%
2,588 2.8%
3,083 3.3%
2,918 3.1%
2,560 2.8%
2,314 2.5%
1,960 2.1%
2,501 2.7%
1,977 2.1%
1,921 2.1%
1,202 1.3%
1,143 1.2%
1,301 1.4%
1,033 1.1%
800 0.9%
310 0.3%
225 0.2%
139 0.1%
18 0.0%
92,969 100.0%
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Section Variables

Weekend/Weekday Status SeCtlons
Fall Term
Department 2011-2012 2012-2013 2013-2014 2014-2015 2015-2016 2016-2017
grg” English 413 15.5% 399 14.7% 402 14.5% 398 14.2% 392 13.6% 371 12.8%
O spring Mathematics 240 9.0% 233 8.6% 238 8.6% 238 8.5% 248 8.6% 250 8.6%
O summer Communicati.. 155 5.8% 155 5.7% 165 6.0% 180 6.4% 201 7.0% 209 7.2%
O winter Philosophy a.. 137 5.1% 152 5.6% 163 5.9% 162 5.8% 176 6.1% 186 6.4%
Business 133 5.0% 139 5.1% 137 5.0% 143 5.1% 151 5.2% 166 5.7%
Computer Sci.. 126 4.7% 127 4.7% 128 4.6% 129 4.6% 143 4.9% 138 4.8%
Music 139 5.2% 135 5.0% 131 4.7% 126 4.5% 104 3.6% 102 3.5%
Credit Status Life Science 106 4.0% 110 4.0% 109 3.9% 111 4.0% 116 4.0% 126 4.3%
@ Credit Art 108 4.0% 108 4.0% 110 4.0% 111 4.0% 116 4.0% 121 4.2%
O Noncredit Counseling 93 3.5% 96 3.5% 102 3.7% 108 3.9% 111 3.8% 110 3.8%
Design Techn.. 95 3.6% 96 3.5% 100 3.6% 101 3.6% 107 3.7% 113 3.9%
Physical Scie.. 91 3.4% 91 3.3% 92 3.3% 92 3.3% 98 3.4% 97 3.3%
Earth Science 87 3.3% 91 3.3% 92 3.3% 92 3.3% 98 3.4% 97 3.3%
Kinesiology 76 2.8% 81 3.0% 89 3.2% 92 3.3% 101 3.5% 112 3.9%
Department Psychology 87 3.3% 88 3.2% 89 3.2% 94 3.4% 98 3.4% 91 3.1%
All ESL 88 3.3% 88 3.2% 90 3.3% 91 3.3% 83 2.9% 76 2.6%
History 74 2.8% 79 2.9% 83 3.0% 82 2.9% 80 2.8% 77 2.7%
Subject Modern Lang.. 74 2.8% 81 3.0% 77 2.8% 74 2.6% 83 2.9% 82 2.8%
Al Cosmetology 82 3.1% 88 3.2% 73 2.6% 71 2.5% 71 2.5% 75 2.6%
Photography . 62 2.3% 66 2.4% 73 2.6% 71 2.5% 76 2.6% 76 2.6%
Dance 48 1.8% 53 1.9% 53 1.9% 57 2.0% 59 2.0% 52 1.8%
Health Scien.. 56 2.1% 53 1.9% 53 1.9% 54 1.9% 51 1.8% 52 1.8%
Education/ECE 34 1.3% 36 1.3% 40 1.4% a4 1.6% 46 1.6% 46 1.6%
Theatre Arts 37 1.4% 42 1.5% a1 1.5% 40 1.4% 42 1.5% 42 1.4%
Disabled Stu.. 18 0.7% 20 0.7% 16 0.6% 15 0.5% 16 0.6% 16 0.6%
Athletics 10 0.4% 11 0.4% 15 0.5% 18 0.6% 17 0.6% 18 0.6%
Library 3 0.1% 4 0.1% 4 0.1% 4 0.1% 4 0.1% 3 0.1%
Student Life 1 0.0% 1 0.0% 1 0.0% 1 0.0% 1 0.0% 1 0.0%

Grand Total 2,673 100.0% 2,723 100.0% 2,766 100.0% 2,799 100.0% 2,889 100.0% 2,905 100.0%
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Student Profile
Gender

Term

@ Fall

QO spring
QO summer
QO winter

Department
Business

Subject
All

Course
All

Department

Business

Grand Total

Student
Profile

Female

Male

Total

Enrollment Count SR
Success Count

Success Rate

Equity Gap along Student ..

Enroliment Count SR
Success Count
Success Rate

Equity Gap along Student ..

Enrollment Count SR
Success Count
Success Rate

Equity Gap along Student ..

Enrollment Count SR
Success Count
Success Rate

Equity Gap along Student ..

2011-2012
2,259
1,568

69.4%
1.4%
2,645
1,766
66.8%
-1.2%
4,904
3,334
68.0%
0.0%
4,904
3,334
68.0%
0.0%

Success Rate & Equity Gap

2012-2013
2,297
1,589

69.2%
0.3%
2,623
1,798

68.5%

-0.3%
4,920
3,387

68.8%
0.0%
4,920
3,387

68.8%
0.0%

2013-2014
2,258
1,599

70.8%
0.2%
2,555
1,800
70.5%
-0.2%
4,813
5399
70.6%
0.0%
4,813
3,399
70.6%
0.0%

2014-2015
2,202
1,525

69.3%
0.9%
2,710
1,833

67.6%

-0.7%
4,912
3,358

68.4%
0.0%
4,912
3,358

68.4%
0.0%

2015-2016
2,309
1,629

70.6%
1.7%
2,814
1,899
67.5%
-1.4%
5,123
3,528
68.9%
0.0%
5,123
3,528
68.9%
0.0%

2016-2017
2,404
1,691

70.3%
0.7%
2,799
1,934

69.1%

-0.6%
5,203
3,625

69.7%
0.0%
5,203
3,625

69.7%
0.0%
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Student Profile
Gender

Department

rt

thletics
usiness
ommunication

osmetology
ounseling

ance

esign Technology

Music

hysical Science

Term

O rFall

O Spring
O Summer
@ Winter

omputer Science ..

isabled Students ..

Modern Languages ..

on-Credit Educati..
hilosophy and Soc..
hotography and F..

Department
Art

Athletics

Business

Communication

Student Pr..

Female

Male

Total

Female

Male

Total

Female

Male

Total

Female

Enrollment Count SR
Retention Count SR
Retention Rate
Enrollment Count SR
Retention Count SR
Retention Rate
Enrollment Count SR
Retention Count SR
Retention Rate
Enrollment Count SR
Retention Count SR
Retention Rate
Enrollment Count SR
Retention Count SR
Retention Rate
Enrollment Count SR
Retention Count SR
Retention Rate
Enrollment Count SR
Retention Count SR
Retention Rate
Enrollment Count SR
Retention Count SR
Retention Rate
Enrollment Count SR
Retention Count SR
Retention Rate
Enrollment Count SR
Retention Count SR

Retention Rate

2011-2012
169
157

92.9%
145
137

94.5%
314
294

93.6%

53
a4

83.0%

63
53

84.1%

116
97

83.6%
236
208

88.1%
299
254

84.9%
535

Success Rate & Equity Gap

RR
2012-2013
120
109
90.8%
92
84
91.3%
212
193
91.0%

123

97
78.9%
126
102
81.0%
249
199
79.9%
309
282
91.3%

2013-2014
137
128

93.4%
127
119

93.7%
264
247

93.6%

7

7
100.0%
6

6
100.0%
13

13
100.0%
287
243

84.7%
302
260

86.1%
589
503

85.4%
437
408

93.4%

2014-2015
333
305

91.6%
288
256

88.9%
621
561

90.3%

10

9
90.0%
19

19
100.0%
29

28

96.6%
516
429

83.1%
522
440

84.3%

1,038
869
83.7%

2015-2016
301
256

85.0%
241
210

87.1%
542
466

86.0%

28
27
96.4%
21
19
90.5%
49
46

93.9%
516
452

87.6%
546
445

81.5%

1,062
897

84.5%
710
650

91.5%

2016-2017
325

278

85.5%

206

178
86.4%

531

456
85.9%

90.9%
476
407

85.5%
593
482

81.3%

1,069
889

83.2%
669
621

92.8%



Definition of Terms_1

Definition of Terms Used

Age: Age was calculated from student birth date information and reflects ages as of October 15 for the term recorded

Basic Skill Student: if enrolled in at least one pre-collegiate credit course (non-degree applicable) during the term recorded.
Count of Sections: the number of classes offered for a course in a given term (for example, 20 sections of ENGL 1).

Course Enrollment: the total number of course enrollments all students have amassed in the department. This count is duplicated by student as students are counted once for each enroliment in a class
section.

Course Retention: Course retention rate calculated by dividing the number of A, B, C, CR, P, D, F, I, NC, and NP grades by the number of A, B, C, CR, D, DR, F, I, NC, NP, P, and W grades. Grades of RD
(report delayed) and IP (in progress) were excluded from the analyses.

Course Success: Successful course completion rate calculated by dividing the number of A, B, C, CR, or P grades by the number of A, B, C, CR, D, DR, F, I, NC, NP, P, and W grades. Grades of RD (report
delayed) and IP (in progress) were excluded from the analyses.

Day/Evening Status

Day Section: Sections where at least one session record has a start time (XF05) beginning on or after 6:00 A.M. and before 4:30 P.M

Evening Sections: All Sections that do not meet the "Day Section” criteria and have at least one session record that has a start time beginning on or after 4:30 P.M. and before 6:00 A.M. regardless of the days scheduled.
Day Enrollment: Count of student enrollment in sections that have "Day Section" designation.

Evening Enrollment: Count of student enrollment in sections that have "Evening Section" designation.

Educational Goal.

Transfer: Transfer to a four-year institution with or without an associate degree;

Associate Degree: Obtain a two-year associate’s degree or vocational degree without transfer;

Certificate: Earn a vocational certificate without transfer;

Career Objective: Discover/formulate career interests, plans, or goals, prepare for a new career, advance in a current job/career, or maintain certificate or license (e.g., Nursing, Real Estate);
i D Personal intellectual or cultural de P

Improve Basic Skills: Improve basic skills in English, reading, or math;

Complete HS Credits/GED: Complete credits for high school diploma or GED;

Move from NC to Credit: To move from noncredit coursework to credit coursework;

4-Yr Student: Four-year college student taking courses to meeting four-year college requirements;

Unreported: Undecided on goal, uncollected, unreported.

Education Status: Student’s highest level of education.

Enrollment Status: Student’s current standing with respect to attendance at the college:

First-time students are those enrolled in college for the first time after high school in a primary term (fall or spring);

First-time transfers are students enrolled at SMC for the first time and who transferred from another institution of higher education;
Returning students enrolled at SMC after an absence of one or more primary terms.

Continuing students are those who were enrolled at SMC in the previous regular session;

Special Admit students are high school students concurrently or dually enrolled at SMC.



Ethnicity: As self-reported by students in their application. The clasification used here is different from the classification used by the Chancellor's
Office.The Chancellor’s Office introduced the “multiple races” ethnicity/race category in the summer of 2009 and eliminated the “other” category.

Gender: Male or Female

Part/Full Time Status: Full-time students enrolled in 12 or more credit units during the time recorded. Part-time student enrolled in 0.5 to 11.5
credit units during the term recorded.

Residence Status (for fee purposes in the term recorded)

Weekday Status

Monday-Friday: if the class is scheduled in any of the days between Monday and Friday

Arranged: If the class has no permanent fixed day to meet, flexible schedule.

Weekend: If the class meets Saturday or Sunday

Online/On-Ground Status

Online Student: a student enrolled in one or more online course. The student may be enrolled on face-to-face courses too, but considered as online-student if enrolled in one
or more online courses.

On-Ground Student: a student enrolled in face-to-face (On-Ground) courses only, not enrolled in any online-course.
Online Section: Sections with distance education (Online) session.

On-Ground Section: Sections without distance education (Online) session.

Online Enrollment: Enrollment count in sections that have “"Online” designation.

On-Ground Enrollment: Enrollment count in sections that have “"On-ground” designation.
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Instructional Program Review Data Table
(2011/2012 to 2016/2017)

Contents

The data package includes the following tables
1. Student Profile

2. Course Enrollment Pattern ( Section , Enroliment)
3. Outcomes (Success and Retention)

Two types of templets are used to present data in the data package

1. Graphs/Charts: are good to observe overall trends and compare the relative performance of different groups.
2. Data Tables: provide downloadable basic data for further analysis.

Filters

Four types of filters are available to help you navigate to the level of data you want to explore.

Term Filter: Fall, Spring, Summer, or Winter? Fall term data is most commonly used for Instructional Program Review purpose.
Credit Status Filter: Credit, non-credit, or all

Variable Filters: Student variables, section variables, course variables ...

Course Hierarchy Filters: Department, Discipline, Course

PN

Help and Support

Please use Instructional Program Review Dashboards manual for detail step by step instruction on how to login to tableau server, explore the dashboards, and print or download
reports. You may forward any other questions or comments you have to research@SMC.edu




American
Indian

Pacific Islander

930

(Percent and Count )
Two or more races

Unknown
race/ethnicity

Total Student Head Count
ed by D

2011-2012 | 17
2012-2013 | 1,107
2013-2014 | 05+
2014-201 | 123
2015-201 | 1 055

2016-2017

African American

Student Head Count Di
Asian

White

Hispanic/Latino

Institutional Research

SANTA MONICA COLLEGE

Spring
Summer
Winter

Fall

Student Profile: Ethnic Group

Student Profile
Ethnic Group

Credit Status
All
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Course Profile

Weekend/Weekday Status Course Enrollment: weekend/Weekday Status
Total Course Enroliment Trend
Credit Status 2011-2012 4,281
O credit 2012-2013 4,481
@ Noncredit 2013-2014 3,867
2014-2015 3,931
Term 2015-2016 4,094
Orall 2016-2017 3,049
QO spring
8 :;m;mer Course Enroliment Trend Disaggregated by Course Type
inter
Monday-Friday Class Weekend Class Arranged Class
Deptartment
All
100.0%
Subject =
All i
153
£
° o
Course £ 50.0%
Al w
< 2 2 2 2 2 . . ° . .
SN D A T A A S SR S S
0.0% - - N pet -
" 4K
g
5
o
o
e
53
£
? 2K
5
&
© 8 ha} — @ @©
< o —
oK - o N - o o 4 R & R IS
~ © < n © ~ ~ « < in © ~ ~ « < n ©
P a p 2 2 iy o a M 2 2 S P a p 2 2
3 S S 3 3 S S 3 S S S 3 3 S S S 3
~N o~ N N ~N o~ o~ N o~ o~ N N N o~ N N o~
& & 4 < b & & & 4 < P é 4 & 4 < b
= i 2 p 2 2 ot o a M 2 2 = A a i a
o (=] o o o o o o o o o o o o o o o
] ] & & ] ] & & ] ] & ] ] ] & & ]

1.5%

2016-2017 58



SANTA MONICA COLLEGE
Institutional Research

Section Variables
Weekend/Weekday Status

Section Pattern: weekend/Weekday Status

Credit Status
All

All Section Trend
2011-2012 2,846
Term 2012-2013 2,889

®rei 2013-201. [ 2907
Qs 2014-20vs | 2 544
St 2015-201. | 5+

Department

Al

Subject Section Trend by Section Type

All Monday-Friday Class Arranged Class Weekend Class

0.9 84.7% 84.4% 84.8% 84.9% 84.7% 83.9%

Course 0.8
All 0.7
0.6
0.5
0.4
0.3
0.2 13.9% 14.2% 13.8% 13.9% 14.0% 15.2%
0.1 1.4% 1.4% 1.4% 1.2% 1.2% 0.9%

4 2,499 2,571 2,561

III =1

%

2,411 2,437 2,46
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Success Rate by Student Group
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O

Student Profile
Ethnic Group

Term

@ Fall

QO spring
QO summer
QO winter

Department
Photography and Fashion

Subject
PHOTO

Course
All

Success Rate Equity Gap
Equity Gap is calculated using the
Percentage Point Gap methodology.
The method compares the
percentage in success rate for a
disaggregated subgroup to the
percentage for all students.

African American

Year

2011-2012

2012-2013

2013-2014

2014-2015

2015-2016

2016-2017

Enrollment Count SR
Success Count
Success Rate

Equity Gap along Stud..

Enrolliment Count SR
Success Count
Success Rate

Equity Gap along Stud..

Enrolliment Count SR
Success Count
Success Rate

Equity Gap along Stud..

Enroliment Count SR
Success Count
Success Rate

Equity Gap along Stud..

Enroliment Count SR
Success Count
Success Rate

Equity Gap along Stud..

Enroliment Count SR
Success Count
Success Rate

Equity Gap along Stud..

American Indian

Success Rate by Student Group

Asian

African
American

119

47
39.5%
-23.1%
120

51
42.5%
-24.2%
106

46
43.4%
-19.9%
108

58
53.7%
-11.9%
101

43
42.6%
-19.4%
98

43
43.9%
-17.1%

Hispanic/Latino

Pacific Islander

Two or more races

American Indian

12

4
33.3%
-29.2%
5

3
60.0%
-6.7%
4

2
50.0%
-13.3%
4

3
75.0%
9.4%

3

B
100.0%
38.0%

0.0%

Asian

145
96
66.2%
3.7%
132

72.7%
6.0%
144

96
66.7%
3.3%
127
93
73.2%
7.6%
160
112
70.0%
8.0%
140
ilalil
79.3%
18.3%

Hispanic/Latino

383
219
57.2%
-5.4%
433
269
62.1%
-4.6%
410
217
52.9%
-10.4%
476
274
57.6%
-8.0%
418
231
55.3%
-6.7%

189
49.0%
-12.0%

Pacific Islander

9

6
66.7%
4.1%
7

4
57.1%
-9.6%
4

2
50.0%
-13.3%
5

2
40.0%
-25.6%
2

0.0%
0.0%

6

B]
50.0%
-11.0%

Two or more
races

58
31
53.4%
-9.1%
55

27
49.1%
-17.6%
63

42
66.7%
3.3%
38

22
57.9%
-7.7%
64

35
54.7%
-7.3%
a4

34
77.3%
16.3%

Unknown race/ethnicity

Unknown
race/ethnicity

62

50
80.6%
18.1%
123
89
72.4%
5.6%
118

81.4%
18.0%
103
74
71.8%
6.2%
69

53
76.8%
14.8%
49

42
85.7%
24.7%

White

White

542
379
69.9%
7.4%

360
76.3%
9.5%
452
323
71.5%
8.1%
427
319
74.7%
9.1%
437
300
68.6%
6.7%
351
233
66.4%
5.4%

Grand Total

1,330
832
62.6%
0.0%
1,347
899
66.7%
0.0%
1,301
824
63.3%
0.0%
1,288
845
65.6%
0.0%
1,254
777
62.0%
0.0%
1,074
655
61.0%
0.0%
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Course-Section Profile
Weekend/Weekday Status

Term

@ Fall

QO spring
O summer
O winter

Department
Photography and Fashion

Subject
PHOTO

Course
All

Success Count Group Success Rate

Enrollment Count SR

Success Rate

Monday-Friday Class Weekend Class

by Class Type

Arranged Class
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SANTA MONICA COLLEGE
Institutional Research

Term

@ Fall

QO spring
O summer
QO winter

Credit Status
All

Department
Al

Subject
All

Course
All

2011-2012
26,524
18,328
11,894
4,982
185
8,180
10

305
848
3,107

8,196
13,063
95,622

I 27.7%
I 0.2%
I 12.4%

s

[ 0.2%

I s.6%

| 0.0%

[ 0.3%

] 0.9%

Ws2%

B s.6%
I 13.7%

Enrollment Grade Distribution

2012-2013
26,603
17,948
11,548
4,568
1
7,236
7

300
597
2,510

7,935
15,023
94,276

[, 2s.2%
I 19.0%
I 12.2%

| EXD

| 0.0%

B 7.7%

| 0.0%

| 0.3%

|o.6%

H27%

B 8.4%
I 159%

2013-2014
26,111
17,712
11,687
4,739

7,261
5

271
727
2,395
8
6,302
14,744
91,962

[ 28.4%
I 0.3%
I 12.7%

M 5.2%

Bl 7.9%

| 0.0%

| 0.3%

| o.8%

W26%

| 0.0%

Bl 5.9%
I 15.0%

2014-2015
26,938
17,218
11,239
4,565

7,338
5

326
638
2,329
49
6,123
14,871
91,639

I 25.4%
I 1s8.8%
I :23%

M s0%

B s.0%

| 0.0%

| 0.4%

| 0.7%

B2s5%

|0.1%

Bl s.7%
I 15.2%

2015-2016
27,442
17,650
11,126
4,486

7,494
3

320
528
2,341
98
5,808
15,773
93,069

I 25.5%
[ 19.0%
I 12.0%

M 2s%

| EBLS

| 0.0%

| 0.3%

| 0.6%

H25%

|0.1%

Bl 5.2%
I 16.9%

2016-2017
28,566
17,201
10,723
4,266

7,817

298
432
2,051
133
5,793
15,689
92,969

[ 30.7%
I i5.5%
B 11.5%

| EX3O

B 8.4%

| 0.3%

| 0.5%

B22%

|0.1%

B 5.2%
I 16.9%



SANTA MONICA COLLEGE

Institutional Research

Term

@ Fall

QO spring
O summer

Credit Status
All

Student Profile
Ethnic Group

Department
All

Subject
All

Course
All

Department
Art

Athletics

Business

Communication

Student Profile
African American
American Indian
Asian
Hispanic/Latino
Pacific Islander
Two or more races
Unknown race/ethnicity
White

Total

African American
American Indian
Asian
Hispanic/Latino
Pacific Islander
Two or more races
Unknown race/ethnicity
White

Total

African American
American Indian
Asian
Hispanic/Latino
Pacific Islander
Two or more races
Unknown race/ethnicity
White

Total

African American
American Indian
Asian
Hispanic/Latino
Pacific Islander

2011-2012
193 6.6%
12 0.4%
573 19.7%
929  31.9%
14 0.5%
119 4.1%
123 4.2%
946 32.5%
2,909 100.0%
109  36.7%
11 3.7%
100  33.7%
4 1.3%
14 4.7%
4 1.3%
55 18.5%
297 100.0%
370 9.8%
12 0.3%
939  24.8%
861 22.7%
33 0.9%
129 3.4%
178 4.7%
1,269  33.5%
3,791  100.0%
411 9.4%
7 0.2%
878  20.0%
1,261 28.8%
22 0.5%

Student Profile

Fall Term
2012-2013

219 7.9%
5 02%
465  16.8%
957 34.5%
12 0.4%
105 3.8%
215 7.8%
792 28.6%
2,770 100.0%
94 30.0%
1 03%
12 3.8%
115 36.7%
1 03%
16 5.1%
8 2.6%
66 21.1%
313 100.0%
385 10.1%
8 02%
811 21.2%
886 23.2%
23 0.6%
142 3.7%
459 12.0%
1,107 29.0%
3,821 100.0%
422 10.0%
9 02%
635  15.0%
1,332 31.5%
20 0.5%

2013-2014
186 6.5%
5 0.2%
432 15.0%
971 33.8%
9 0.3%
134 47%
293 10.2%
842  29.3%
2,872 100.0%
115 32.8%
1 0.3%
15 4.3%
124 353%
22 6.3%
13 3.7%
61 17.4%
351 100.0%
320 8.6%
13 0.3%
708 18.9%
922 24.7%
13 0.3%
142 3.8%
604  16.2%
1,016 27.2%
3,738 100.0%
423 9.5%
7 0.2%
559  12.5%
1,485  33.2%
15 0.3%

2014-2015
190 7.0%
5] 0.2%
404 14.8%
955  35.1%
7 0.3%
129 4.7%
213 7.8%
821 30.1%
2,724 100.0%
101 28.2%
14 3.9%
136 38.0%
2 0.6%
28 7.8%
14 3.9%
63 17.6%
358 100.0%
331 8.6%
6 0.2%
708 18.5%
1,039 27.1%
13 0.3%
1138 3.5%
496 12.9%
1,108  28.9%
3,834 100.0%
447 9.3%
8 0.2%
691 14.3%
1,648  34.2%
8 0.2%

2015-2016
276 8.7%
6  0.2%
499 15.7%
1,187  37.3%
8 0.3%
144 4.5%
137 43%
928 29.1%
3,185 100.0%
114 34.2%
1 0.3%
12 3.6%
116 34.8%
24 7.2%
5 1.5%
61 18.3%
333 100.0%
361 9.1%
7 0.2%
846  21.3%
1,095  27.5%
12 0.3%
139 3.5%
355 8.9%
1,162 29.2%
3,977  100.0%
500 9.6%
7 0.1%
858  16.5%
1,862  35.9%
6  0.1%

2016-2017
257 7.9%
5 0.2%
503 15.5%
1,239 38.3%
6 0.2%
154 4.8%
166 5.1%
905  28.0%
3,235 100.0%
82  27.2%
1 0.3%
13 43%
119 39.5%
1 0.3%
23 7.6%
5 1.7%
57 18.9%
301 100.0%
377 9.3%
8 0.2%
897  22.0%
1,146 28.1%
14 0.3%
173 42%
337 8.3%
1,120 27.5%
4,072 100.0%
507  9.5%
11 0.2%
835  15.7%
1,971 37.0%
15 0.3%



SANTA MONICA COLLEGE

Institutional Research

Term

@ Fall

QO spring
O summer
QO winter

Credit Status
All

Course-Section Profile
Weekend/Weekday Status

Department
All

Subject
All

Department

English

Mathematics

Philosophy and Social Sciences
Communication

Emeritus

Business

Psychology

Life Science

Art

Counseling

Computer Science and Information S..

History

Music

Earth Science
Kinesiology

Physical Science

Modern Languages and Cultures
ESL

Design Technology
Cosmetology
Photography and Fashion
Non-Credit Education
Dance

Education/ECE

Theatre Arts

Health Sciences

Athletics

Disabled Students Center
Library

Student Life

Grand Total

2011-2012
10,879 11.4%
9,602 10.0%
6,790 7.1%
5,171 5.4%
5,871 6.1%
4,937 5.2%
3,884 4.1%
3,518 3.7%
3,641 3.8%
3,287 3.4%
3,372 3.5%
3,361 3.5%
3,586 3.8%
3,113 3.3%
3,008 3.1%
2,502 2.6%
2,423 2.5%
2,393 2.5%
2,133 2.2%
2,180 2.3%
1,885 2.0%
2,464 2.6%
1,576 1.6%
1,033 1.1%
1,055 1.1%
1,131 1.2%
299 0.3%
365 0.4%
130 0.1%
33 0.0%
95,622 100.0%

Course Enrollment

Fall Term

2012-2013 2013-2014
10,338 11.0% 10,177 11.1%
9,348 9.9% 9,310 10.1%
6,857 7.3% 7,052 7.7%
4,999 5.3% 5,355 5.8%
5,834 6.2% 4,959 5.4%
4,927 5.2% 4,828 5.2%
3,794 4.0% 3,753 4.1%
3,665 3.9% 3,484 3.8%
3,391 3.6% 3,484 3.8%
3,293 3.5% 3,392 3.7%
3,232 3.4% 3,204 3.5%
3,355 3.6% 3,472 3.8%
3,486 3.7% 3,198 3.5%
3,077 3.3% 3,012 3.3%
2,866 3.0% 2,893 3.1%
2,551 2.7% 2,475 2.7%
2,515 2.7% 2,301 2.5%
2,381 2.5% 2,401 2.6%
2,108 2.2% 2,142 2.3%
2,255 2.4% 1,938 2.1%
1,940 2.1% 1,923 2.1%
2,436 2.6% 1,626 1.8%
1,566 1.7% 1,496 1.6%
1,131 1.2% 1,142 1.2%
1,076 1.1% 1,009 1.1%
996 1.1% 1,018 1.1%
319 0.3% 380 0.4%
341 0.4% 330 0.4%
167 0.2% 178 0.2%
32 0.0% 30 0.0%
94,276 100.0% 91,962 100.0%

2014-2015
10,091 11.0%
9,287 10.1%
6,869 7.5%
5,880 6.4%
5,086 5.6%
4,921 5.4%
3,847 4.2%
3,565 3.9%
3,269 3.6%
3,580 3.9%
3,254 3.6%
3,319 3.6%
2,997 3.3%
3,052 3.3%
2,769 3.0%
2,502 2.7%
2,219 2.4%
2,347 2.6%
2,132 2.3%
1,794 2.0%
1,950 2.1%
1,351 1.5%
1,353 1.5%
1,257 1.4%
1,103 1.2%
946 1.0%
399 0.4%
300 0.3%
177 0.2%
23 0.0%
91,639 100.0%

2015-2016
9,811 10.5%
9,745 10.5%
7,256 7.8%
6,233 6.7%
5,018 5.4%
5,146 5.5%
3,765 4.0%
3,667 3.9%
3,800 4.1%
3,699 4.0%
3,482 3.7%
3,146 3.4%
2,768 3.0%
3,198 3.4%
2,683 2.9%
2,572 2.8%
2,283 2.5%
2,128 2.3%
2,344 2.5%
1,839 2.0%
1,984 2.1%
1,186 1.3%
1,316 1.4%
1,280 1.4%
1,054 1.1%
860 0.9%
349 0.4%
299 0.3%
140 0.2%
18 0.0%
93,069 100.0%

2016-2017
9,562 10.3%
9,944 10.7%
7,821 8.4%
6,391 6.9%
5,025 5.4%
5,277 5.7%
3,435 3.7%
3,870 4.2%
3,871 4.2%
3,461 3.7%
3,300 3.5%
3,019 3.2%
2,588 2.8%
3,083 3.3%
2,918 3.1%
2,560 2.8%
2,314 2.5%
1,960 2.1%
2,501 2.7%
1,977 2.1%
1,921 2.1%
1,202 1.3%
1,143 1.2%
1,301 1.4%
1,033 1.1%
800 0.9%
310 0.3%
225 0.2%
139 0.1%
18 0.0%
92,969 100.0%



SANTA MONICA COLLEGE

Institutional Research

Section Variables

Weekend/Weekday Status SeCtlons
Fall Term
Department 2011-2012 2012-2013 2013-2014 2014-2015 2015-2016 2016-2017
grg” English 413 15.5% 399 14.7% 402 14.5% 398 14.2% 392 13.6% 371 12.8%
O spring Mathematics 240 9.0% 233 8.6% 238 8.6% 238 8.5% 248 8.6% 250 8.6%
O summer Communicati.. 155 5.8% 155 5.7% 165 6.0% 180 6.4% 201 7.0% 209 7.2%
O winter Philosophy a.. 137 5.1% 152 5.6% 163 5.9% 162 5.8% 176 6.1% 186 6.4%
Business 133 5.0% 139 5.1% 137 5.0% 143 5.1% 151 5.2% 166 5.7%
Computer Sci.. 126 4.7% 127 4.7% 128 4.6% 129 4.6% 143 4.9% 138 4.8%
Music 139 5.2% 135 5.0% 131 4.7% 126 4.5% 104 3.6% 102 3.5%
Credit Status Life Science 106 4.0% 110 4.0% 109 3.9% 111 4.0% 116 4.0% 126 4.3%
@ Credit Art 108 4.0% 108 4.0% 110 4.0% 111 4.0% 116 4.0% 121 4.2%
O Noncredit Counseling 93 3.5% 96 3.5% 102 3.7% 108 3.9% 111 3.8% 110 3.8%
Design Techn.. 95 3.6% 96 3.5% 100 3.6% 101 3.6% 107 3.7% 113 3.9%
Physical Scie.. 91 3.4% 91 3.3% 92 3.3% 92 3.3% 98 3.4% 97 3.3%
Earth Science 87 3.3% 91 3.3% 92 3.3% 92 3.3% 98 3.4% 97 3.3%
Kinesiology 76 2.8% 81 3.0% 89 3.2% 92 3.3% 101 3.5% 112 3.9%
Department Psychology 87 3.3% 88 3.2% 89 3.2% 94 3.4% 98 3.4% 91 3.1%
All ESL 88 3.3% 88 3.2% 90 3.3% 91 3.3% 83 2.9% 76 2.6%
History 74 2.8% 79 2.9% 83 3.0% 82 2.9% 80 2.8% 77 2.7%
Subject Modern Lang.. 74 2.8% 81 3.0% 77 2.8% 74 2.6% 83 2.9% 82 2.8%
Al Cosmetology 82 3.1% 88 3.2% 73 2.6% 71 2.5% 71 2.5% 75 2.6%
Photography . 62 2.3% 66 2.4% 73 2.6% 71 2.5% 76 2.6% 76 2.6%
Dance 48 1.8% 53 1.9% 53 1.9% 57 2.0% 59 2.0% 52 1.8%
Health Scien.. 56 2.1% 53 1.9% 53 1.9% 54 1.9% 51 1.8% 52 1.8%
Education/ECE 34 1.3% 36 1.3% 40 1.4% a4 1.6% 46 1.6% 46 1.6%
Theatre Arts 37 1.4% 42 1.5% a1 1.5% 40 1.4% 42 1.5% 42 1.4%
Disabled Stu.. 18 0.7% 20 0.7% 16 0.6% 15 0.5% 16 0.6% 16 0.6%
Athletics 10 0.4% 11 0.4% 15 0.5% 18 0.6% 17 0.6% 18 0.6%
Library 3 0.1% 4 0.1% 4 0.1% 4 0.1% 4 0.1% 3 0.1%
Student Life 1 0.0% 1 0.0% 1 0.0% 1 0.0% 1 0.0% 1 0.0%

Grand Total 2,673 100.0% 2,723 100.0% 2,766 100.0% 2,799 100.0% 2,889 100.0% 2,905 100.0%
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Student Profile
Ethnic Group

Term

@ Fall

QO spring
QO summer
QO winter

Department
Business

Subject
All

Course
All

Department

Business

Student Profile

African American

American Indian

Asian

Hispanic/Latino

Pacific Islander

Two or more

races

Unknown
race/ethnicity

White

Enrollment Count SR
Success Count

Success Rate

Equity Gap along Student ..

Enroliment Count SR
Success Count
Success Rate

Equity Gap along Student ..

Enrollment Count SR
Success Count
Success Rate

Equity Gap along Student ..

Enrollment Count SR
Success Count
Success Rate

Equity Gap along Student ..

Enrollment Count SR
Success Count

Success Rate

Equity Gap along Student ..

Enrollment Count SR
Success Count

Success Rate

Equity Gap along Student ..

Enrollment Count SR
Success Count
Success Rate

Equity Gap along Student ..

Enroliment Count SR

Success Count
Success Rate

Success Rate & Equity Gap

2011-2012
470
221

47.0%
-21.0%
12

3
25.0%
-43.0%
1,196
911
76.2%
8.2%
1,036
611
59.0%
-9.0%
a4

21
47.7%
-20.3%
169
107
63.3%
-4.7%
236
158
66.9%
-1.0%
1,741
1,302

74 Q0%

2012-2013
498
242

48.6%
-20.2%
10

4
40.0%
-28.8%
1,042
783
75.1%
6.3%
1,080
641
59.4%
-9.5%
25

17
68.0%
-0.8%
180
106
58.9%
-10.0%
638
515
80.7%
11.9%
1,447
1,079

24 oL

2013-2014
411
199

48.4%
-22.2%
14

7
50.0%
-20.6%
932
752
80.7%
10.1%
1,137
655
57.6%
-13.0%
19

12
63.2%
-7.5%
172
109
63.4%
-7.2%
798
668
83.7%
13.1%
1,330
997

75 nor.

2014-2015
415
200

48.2%
-20.2%
7

3
42.9%
-25.5%
895
684
76.4%
8.1%
1,285
766
59.6%
-8.8%
16

12
75.0%
6.6%
173

89
51.4%
-16.9%
650
512
78.8%
10.4%
1,471
1,092

74 0%

2015-2016
445
193

43.4%
-25.5%
8

4
50.0%
-18.9%
1,072
827
77.1%
8.3%
1,347
809
60.1%
-8.8%
16

9
56.3%
-12.6%
193
107
55.4%
-13.4%
492
383
77.8%
9.0%
1,550
1,196

77 20z

2016-2017
473
218

46.1%
-23.6%
11

3
27.3%
-42.4%
1,103
859
77.9%
8.2%
1,414
865
61.2%
-8.5%
21

16
76.2%
6.5%
231
144
62.3%
-7.3%
453
368
81.2%
11.6%
1,497
1,152

77 0oz
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Student Profile
Ethnic Group

Department

rt

thletics
usiness
ommunication

osmetology
ounseling

ance

esign Technology

Music

hysical Science

Term

O rFall

O Spring
O Summer
@ Winter

omputer Science ..

isabled Students ..

Modern Languages ..

on-Credit Educati..
hilosophy and Soc..
hotography and F..

Department
Art

Athletics

Student Profile
African American

American Indian

Asian

Hispanic/Latino

Pacific Islander

Two or more

races

Unknown

race/ethnicity

White

Total

African American

Enroliment Count SR
Retention Count SR
Retention Rate
Enrollment Count SR
Retention Count SR
Retention Rate
Enrollment Count SR
Retention Count SR
Retention Rate
Enrollment Count SR
Retention Count SR
Retention Rate
Enrollment Count SR
Retention Count SR
Retention Rate
Enrollment Count SR
Retention Count SR
Retention Rate
Enroliment Count SR
Retention Count SR
Retention Rate
Enrollment Count SR
Retention Count SR
Retention Rate
Enrollment Count SR
Retention Count SR
Retention Rate
Enrollment Count SR
Retention Count SR

Retention Rate

Success Rate & Equity Gap

2011-2012
14

14
100.0%
2

2
100.0%
70

64
91.4%
109
102
93.6%
1

1
100.0%
9

8
88.9%
13

13
100.0%
96

90
93.8%
314
294
93.6%
21

85.7%

RR
2012-2013
20
17
85.0%

47
44
93.6%

100.0%
9

8
88.9%
68

62
91.2%
212
193
91.0%

2013-2014
14

11
78.6%
2

1
50.0%
52

48
92.3%
83

76
91.6%

6

6
100.0%
30

28
93.3%
77

77
100.0%
264

100.0%

2014-2015
a4

37
84.1%
1

1
100.0%
104

98
94.2%
180

163
90.6%
3

3
100.0%
23

19
82.6%
33

30
90.9%
233
210
90.1%
621
561
90.3%
6

6
100.0%

2015-2016
42

36

85.7%

103
89
86.4%
204
176
86.3%
1

1
100.0%
32

25
78.1%
22

19
86.4%
138
120
87.0%
542
466
86.0%
11

11
100.0%

2016-2017
45

37
82.2%
1

1
100.0%
96

82
85.4%
209

177
84.7%

23

18
78.3%
21

20
95.2%
136
121
89.0%
531
456
85.9%
7

5
71.4%



Definition of Terms_1

Definition of Terms Used

Age: Age was calculated from student birth date information and reflects ages as of October 15 for the term recorded

Basic Skill Student: if enrolled in at least one pre-collegiate credit course (non-degree applicable) during the term recorded.
Count of Sections: the number of classes offered for a course in a given term (for example, 20 sections of ENGL 1).

Course Enrollment: the total number of course enrollments all students have amassed in the department. This count is duplicated by student as students are counted once for each enroliment in a class
section.

Course Retention: Course retention rate calculated by dividing the number of A, B, C, CR, P, D, F, I, NC, and NP grades by the number of A, B, C, CR, D, DR, F, I, NC, NP, P, and W grades. Grades of RD
(report delayed) and IP (in progress) were excluded from the analyses.

Course Success: Successful course completion rate calculated by dividing the number of A, B, C, CR, or P grades by the number of A, B, C, CR, D, DR, F, I, NC, NP, P, and W grades. Grades of RD (report
delayed) and IP (in progress) were excluded from the analyses.

Day/Evening Status

Day Section: Sections where at least one session record has a start time (XF05) beginning on or after 6:00 A.M. and before 4:30 P.M

Evening Sections: All Sections that do not meet the "Day Section” criteria and have at least one session record that has a start time beginning on or after 4:30 P.M. and before 6:00 A.M. regardless of the days scheduled.
Day Enrollment: Count of student enrollment in sections that have "Day Section" designation.

Evening Enrollment: Count of student enrollment in sections that have "Evening Section" designation.

Educational Goal.

Transfer: Transfer to a four-year institution with or without an associate degree;

Associate Degree: Obtain a two-year associate’s degree or vocational degree without transfer;

Certificate: Earn a vocational certificate without transfer;

Career Objective: Discover/formulate career interests, plans, or goals, prepare for a new career, advance in a current job/career, or maintain certificate or license (e.g., Nursing, Real Estate);
i D Personal intellectual or cultural de P

Improve Basic Skills: Improve basic skills in English, reading, or math;

Complete HS Credits/GED: Complete credits for high school diploma or GED;

Move from NC to Credit: To move from noncredit coursework to credit coursework;

4-Yr Student: Four-year college student taking courses to meeting four-year college requirements;

Unreported: Undecided on goal, uncollected, unreported.

Education Status: Student’s highest level of education.

Enrollment Status: Student’s current standing with respect to attendance at the college:

First-time students are those enrolled in college for the first time after high school in a primary term (fall or spring);

First-time transfers are students enrolled at SMC for the first time and who transferred from another institution of higher education;
Returning students enrolled at SMC after an absence of one or more primary terms.

Continuing students are those who were enrolled at SMC in the previous regular session;

Special Admit students are high school students concurrently or dually enrolled at SMC.



Ethnicity: As self-reported by students in their application. The clasification used here is different from the classification used by the Chancellor's
Office.The Chancellor’s Office introduced the “multiple races” ethnicity/race category in the summer of 2009 and eliminated the “other” category.

Gender: Male or Female

Part/Full Time Status: Full-time students enrolled in 12 or more credit units during the time recorded. Part-time student enrolled in 0.5 to 11.5
credit units during the term recorded.

Residence Status (for fee purposes in the term recorded)

Weekday Status

Monday-Friday: if the class is scheduled in any of the days between Monday and Friday

Arranged: If the class has no permanent fixed day to meet, flexible schedule.

Weekend: If the class meets Saturday or Sunday

Online/On-Ground Status

Online Student: a student enrolled in one or more online course. The student may be enrolled on face-to-face courses too, but considered as online-student if enrolled in one
or more online courses.

On-Ground Student: a student enrolled in face-to-face (On-Ground) courses only, not enrolled in any online-course.
Online Section: Sections with distance education (Online) session.

On-Ground Section: Sections without distance education (Online) session.

Online Enrollment: Enrollment count in sections that have “"Online” designation.

On-Ground Enrollment: Enrollment count in sections that have “"On-ground” designation.



